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Egablishing anc Fuzzy Evauating on Evd uation Sysem to
Enterprise Marketing Bhics
—Pbata Andydsfrom Outer Cugomers

GAN Bi-qun, ZENG Fure
(Ecoromics and Management School , Wuhan Universty , Wuhan 430072 ,Ching)

Abgract :  The enterprise marketing ethics theory has been further developed in many fields snce it was established.
But the researches about tes of marketing ethics level and assessment sysem are scare. For changng this Studtion,
based on enpiricd research, an enterprise marketing ethics eva uation sysem is edablished by virtue of means andyss
and principd factor andyssinthisarticle. Usng this assessment sysem, four enterpri seswere invedigaed and fussly
evauated. From the resuits three conclusons were dravn: Frg , from consumers’ (outer cugomers' ) perspective,
the enterprise marketing ethics eva uation sygem can be congructed by four indexes: sdes pronmotion, honegty , socid
regonghility , equal conpetition. Seoond , from the fussy eva uation results of the four enterprises, we can irfer that
the level o enterprise marketing ethicsislow in present China. Third, improving the ethicd levelson sdes pronrotion
and equa conpetition should be one of the mgor jobs in the nog of Chinese large enterprises when they build
marketing ethics.

Key words: marketing ethics; evad uation sysem; fuzzy eva uation
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n - 2. , ,
, 1.
2
Qx: 0.771 0.184 0.099 0.028
Qu: 0.755 - 0.065 0.042 0.013
Qa: 0.753 - 0.004 0.06 0.068
Qu: 0.714 0. 256 0.053 0. 106
Qs 0.705 0.242 0.095 0.177
Qu: 0.644 0.087 - 0.029 0.079
Qx: 0.617 0.146 0.135 0.289
Qi3 0. 546 0.218 - 0.179 0. 350
Qi : - 0.012 0.795 - 0.001 0.021
Qu: 0.081 0. 657 - 0.009 0. 107
Qs 0.161 0.643 0.063 - 0.055
Qs - 0.064 0.620 0.112 0. 109
Qu7: 0.212 0.576 0.029 - 0.268
Qs - 0.022 0.569 0.253 0.112
(@) 0.116 0.559 0.262 0.102
Q: 0.271 0.509 - 0.008 0.298
Qs 0.362 0.495 0.009 - 0.186
Qx: 0.011 0.022 0.934 0. 056
Qxs: 0.004 0.073 0.908 0.063
Qs: 0.010 0.091 0.905 0.036
Qx: 0. 005 0.347 0.570 - 0.068
Qxs: 0.120 0.003 - 0.012 0.824
Qx: 0.011 0.142 - 0.052 0.7%4
Qxn: 0.091 0. 006 0.039 0.673
Qx: 0.252 0.281 0. 256 0.443
4.218 3.806 3.139 2.415
16.873 15. 224 12.556 9. 659
16.873 32.097 44,653 54,312
2
, , 2 35
, , 30
2.1
1 ,
X = (X1, X2, X3, Xq)
(X = (Xu, Xz, 5 Xig) 3 X2 = (Xar, X2, X29) 5 X3 = (Xar, Xz, Xz, Xaa) 5 Xa = ( Xat,
Xaz , Xaz , Xaa) .
2.2

V=(V1,V2,V3,Va,Vs) ( , , I
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3
7 100
V1 6 85 7 90
\Z 525 6 75 85 6 80
V3 4.55 5.25 65 75 5 70
V4 3.8 4.55 55 65 4 60
Vs 3.85 55 1.2,3 50
2.3
, (30 ).
cC. A
, A
[0.100 0.267 0.133 0.167 O 0 0 0
0.033 0.167 0.100 0.067 0.033 O 0.033 0.03
C,=/0200 00200 0 0033 01 01 0.033 0.06
0.333 0.333 0.367 0.300 0.367 0.367 0.467 0.5
L0.333 0.033 0.400 0.433 0.500 0.533 0.467 0.4
[0.700 0.700 0.067 0.433 0.467 0.367 0.433 0.533 O.
0.167 0.200 O 0.300 0.333 0.333 0.267 0.233 0.3
C, =|0.067 0.067 0.067 0.200 0.100 0.100 0.067 0.167 0.06
0.033 0.033 0.266 0.067 0.100 0.200 0.166 0.033 0.1
L0.033 0 0.600 O 0 0 0.067 0.033 0.1
[0.500 0.533 0.533 0.60 0O 01167 0 0.13
0.133 0.200 0.200 O.10 0.033 0.066 0.167 0.06
Cs = |0.267 0.200 0.167 0.16 C,=|0.067 0.200 0.100 O0.16
0.100 0.067 0.100 O0.13 0.200 0.400 0.400 O0.43
L 0 0 0 0 0.700 0.167 0.333 0.20
2.4
1 ’ (AHP) ’
2 1
R(i=1,2,3,4 R:
1 1. 201 1.14
1 1.179 1
0.775 1 0.8
0.848 1 0.88
0.979 1.263 1.11
1.109 1.308 1.15
1.210  1.562 1.38
1.095 1.291 1.1
Ry = R, = | 0.944 1.218 1.07
1.172  1.383 1.22
0.866 1.118 0.98
1.169 1.379 1.22
0.851 1.098 0.97
1.197 1.412 1. 24
0.753 0.973 0.85
L0.9581 1.1300 1
L 0.8767 1.1316 1
1 0.969 0.997 1.58 1 0.658 0.588 0.53
. 1.032 1 1.029 1.63 _|1519 1 0893 081
° 711003 0972 1 1.59 11702 1.120 1 0.91
L0.629 0.610 0.628 1 1.860 1.224 1.0903 1




1 1.108 1.344 1.74
0. 902 1 1.213 1.57
0.744 0.825 1 1.29
0.573 0.635 0.769 1

Ri R Rs Ry R : , 5 n :
: , W, 1
W :
w; = (0.117,0.099,0. 130,0. 128,0. 137,0. 137,0. 14,0. 112)" ;
W, = (0.121,0.094,0.119,0. 147,0. 114,0. 105,0. 103,0. 091,0. 106)" ;
Wz = (0.273,0.282,0.274,0.172)' ; W, = (0.164,0.250,0.280,0.306)";
w = (0.311,0.280,0.231,0.178)".
R(i=1,2,3,4) R , 4.
CR=Cl/ Rl , RI R , RI i Cl= A\ - n)/
(n-1),n ,
A = L 5 LR
n ;4 Wi
4
RI A mex cl CR
R 1.41 8.00013 1. 85012E-05 1. 31214E-05 CR< <0.1
Re 1.45 9.000001787 2. 23356 E-07 1. 54E-07 CR< <0.1
Rs 0.90 4.000000127 4. 23424E-08 4.705E-08 CR< <0.1
Rs 0.90 4.000000075 2.51151E-08 2.791E-08 CR< <0.1
R 0.9 4.,000000073 2. 42786E-08 2.698E-08 CR< <0.1
4 CR 0.1,
2.5
A . Bi=CGxW

B, = (0.077,0.055,0.087,0.380,0.401)' ; B, = (0.450,0.237,0.103,0. 112,0.099)"
Bs = (0.536,0.165,0.203,0.096,0)' ;: B4 = (0.082,0.089,0.140,0.377,0. 311)’
[0.077 0.450 0.536 0.08

0.055 0.237 0.165 0.08
B = (B1,B,B3,Bs)' =|0.087 0.103 0.203 0.1
0.380 0.112 0.096 0.37
[0.401 0.009 O 0.31

A : Pa=B- W= (0.288,0.137,0. 128,0. 239,0. 208)" .
3 , Vi 90 , Vo2 V3 V4 Vs 80 70 60 50
, A 70. 596.
, B CD :
Ps = (0.118,0.173,0.183,0. 253,0. 274)" ;
Pc = (0.105,0.146,0. 206,0. 322,0.222)" ;
P> = (0.299,0.141,0.098,0.090,0.372)" .

100 , 66. 087 65.894 69. 048.
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5 , , 100 A D
) ;B C , A BCD
A , , 28.84 % V1 , 23.87%
V4 , ) D y 37.21% V5 y
29.87 % V1 , , A
B C , Va4 Vs , )
A D , )
5 ; , )
5 5 , , D , )
D )
D )
, c ,
,A D B )
5 t
C i)
5
A B C D
(100 ) 70. 596 66. 087 65. 894 69. 048
0.288 (V1) 0.274 (Vs) 0.322 (Va) 0.372 (Vs)
4.2 4.06 4.4 4,27
3.97 3.36 3.89 4.29
-0.21 -0.7 -0.51 0.02
4
4.1
( ) ,
16.873% 15.224% 12.556 %; , 9. 659 %.
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A B CD , , 65 75 , 4
G
G )
6 ]
) 6 ,
, V4 Vs ;
: Vi V4 ,
6 ( )
A V5(37.92 %) ; V4(38.75%) | V1(45.56 %) ; V2 (23.7 %) V1 (54. 17 %) ; V3 (20 %) V4 (35. 83 %) ; V5(35 %)
B V5(48.33%) ; V4(22.5%) | V2(25.21 %) ; V5(22.57 %) V4 (40 %) ; V3(20. 83 %) V5 (28. 47 %) ; V4 (24.39 %)
C V4(32.5 %) ; V5 (30 %) V4(25.93 %) ; V3(22.59 %) | V4(34.17 %) ; V3(23.33%) | V4(38.33 %) : V5(24. 17 %)
D V5 (67.08 %) ; V4 (15.42 %) | V1(30.74%) ; V2(26.3%) | V1(80.83%) ; V2(19.17 %) | Vs5(55.83 %) ; V4(16.67 %)
4.2
( ) ,
? ?
4.3
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