132

M

(2]

2005- 04- 25

1976-

-3

F091.354

[2

- 2006

056921005

B

200052

1001- 7348 2006 03-0132-03

e}

2]




2]

31

Bl

3.2

Bl

6]

2006 3

133




3.3

134

Bl

-3

- 2006

B

838
EPNE

ME EREERNKSHE

)

J. 2004 26
(3) 70-73.

2 Moenaert, R K,Caeldries,F, Lievens, A, Wauters,
E. Communication Flows in International Product
Innovation Teams J . Journal of Product Innova-
tion Management, 2000 17 360- 377.

3 Souder, W E, Moenaert, R K. An information u-
ncertainty model for integrating marketing and
R&D personnel in new product development pro-
jects J . Journal of Management Studies, 1992,
29 (4) 485-512.

4 Moenaert, R. K, Souder, W E. Context and ante-
cedents of information utility at the R&D/marke-
ting interface J . Management Science, 1996 42

(11) 1592- 1610.

J. 2004 25, 6 28-365.

J. 2000 10 58-59.
7 De Meyer, A. Tech talk: how managers are stim-
ulating global R&D communication J .Sloan Ma-
nagement Review, 1991 32 (3) 49-58.




