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Sudy on the Trarsfor nation from Regord Clture Rssouraes to Touris m Products

YANG Yi (Touism Qllege ,Quilin Uiversity of Technology , Quangd , Qlilin 541004)

Abstract . Toun s m perfor ning products is a newtype of products intounsm narkets i n Chima . It connects perfor nance activities and toun s mactiities and
takes locd cuture resources as the perfornance cortert . Its second creation becones the popuar tourism corsunption products . The tourism performing
products nmarkes of Qilin hawe typicdity . Qulin hes succeeded inthe aspects of the product idea , market oriertation ;the erterprise-like operaion and so
onin the practice and exdoraionfromearly 1990s till now. But the conmingtion of the product artistry vith the industridization dani ng and the brand
drategy of narket operaion dill need be perfected and strengthered .
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