LIERREERE 2009, Vol. 17, No. 2, 460-466
Advances in Psychological Science

D IRIR)C IR TE AR A S AT 53 R RY iz A

Wk E Gk

(P EREEBC IR, bt 100101

B OE SHIEILER TR GAR, T AN E W RATIRN TR 69380 A R AT R, fe 4
FRAE AL ELE Je 69 S ILIIC G A AL, JE S IEAFEAR R T, 0 R G B B R P A SR ARS S GG 3R
A S A AR R A &, S ER 18 Lk O 2 RMAE TR T A8 L AT 2B 547, 2 AL F AR R 7
i, B gk, ARG FAAEO A AR HR, R, SRR ) B S A6 e
MK T E, doR I, SRR AL,

TERIA NIk, BMEAMK, AR

%S B849:C93

1 tHEBE W PTCAILA A BRI R I AN BE U G5 1
1.1 OEELC DEEFE, e RS WU R AT s,

Fld AR ef, NP2 3 F S I3 25 R 4 3 ok R A AT 1A AR Al (R 47 #E (Allport, 1936) o LA
M F R s e LT (BRI R B A
MIBFFON %2 — . Aitchison (1987 g 1PV BRI, LA ERER fbO
BRI ML B o, PO
TN TAT, ARSI, T, MEDABLLA AU AT, Allport (1936) Fetl
AR A R XA, gy PP RIARS B CIATAE RIS S O A
I i e b ey IORRATIT, USRI A LA 2 R
IO s TR MR, Wiy 2 DAVEEL R, el DU el
T R B A BTk s T IR TR AR APRRIT 7 fn
BIRAT LIRS E, TRl pepopgy 0 DA ERETIN, KRRy, 0L
ey TMGERIE, ISR AR R AR 72

R R T A LB, g ARV, R R 1A
NI B T g By FERARR, TR R RALE R T R R
iR ARG, Ty M. Catell L9 LA 40 BAUINGEL 1
RBCLIRAFU e, MRRAE, gebepag VPLOUET B REK CRILEY o SR
SR TR R s A 8 M 0 2 S, A K ] e g CREIRNHE R T 517 FH 42 ] A 2 SC R T AN
R LS A . sy gy HEEPURATSE, T LB T ARG H
AR R R R A A I s B PR AU, B IOUR O S A
TR EE, B RS RS U A 43 P& T TR” (Caprara I Barbaranellie,
2001) .« 19 UK, Galton BIAfHEH T HA Wi
B, TS WK OB E, 71 DL
Wik F1I%: 2008-10-27 i I BT IR RATT SN L BRFAE o HE T LA
* K ARREIE ST G P AL SRS BT S, AHMERHIXALW, BT S Esky, tn]

JU RS 706320030 [ FURRRZAR I ORI 0 )i o i 7 14 5 BT R TF 8 B A A G o
R it KOG 5 10 21 5 1R AR P 3R (T H 5+ 1.2 EbE A%

70402015).
. N Y A . )| Y
WHAEE: ik, E-mail: wangy@psych.ac.cn Ye3C brand, FUCOWATHEAT LI HD, JS iy

460



F1THEE 2 M

VIR VRAE AT S0 14 18 -461-

PRSI E, BN . 1955 4F, Ogilvy 12
H T RS, A R —N A AR
(&, SRR, BER. WEE. Mk, DI, A
FHG T KA SR AR

12 R FRNAG T A AT TLEER AR A
fRE—Se A AAR HE,  ERE T TR
A IARIKRE, L7 DM AL IR AR = 5%, Rk
B e TR AR AL VR TT R, BT (3
B H BSCRI LA o LT AL T S . 4K Gardner
I Levy (1955 42 H A7 i it JEURn i AN JBAR S
20 20 60 4E4C, KH Grey | AR FEH T “ahik
PERATE” , DARR/IRORZREBERR I T “ Ak
MR o fEMIERE L, SR TEREIS T BT
B IR A AR 5T 2 Ve 8 R e R T
H T SO A AL R A R, ROZoK R AA AL
W, 45 KU Ogilvy tIA g il RS B Y 4 T
ERIELRTMA L IIEE, T 1963 F3H T MES
Hig.

BT AN EINERRLE, EOAR.
PR AR AFRURES T, BT AR E IEA
BIEA NBAH AR A, T UL BAT SR
A TN FEF AR R AR S ARG,
BEH &L, —BORARYE R AR R R I
— (U TETR RS AT, 2 T S A B
A EEXS AT S, WSS T A
o BE U AL B B A ORI R R AR S
(Aaker, 1997) , DAKHEIHL A IUIA A & A LA fil it
R B, 2RI AR R WANMEN . 51055
W) (4] 0 B 2 S A P I B — sl R A, 3K
FRIAENIEA T2 URR IR B SUAFA6 19 . 5 AR 2548,
ot R e o P PR Pt R g o R B, T o R I
AL A W] TR R SRR AR, HFRE %
2 T Sk 6 Ik R T ] D R 4 SRR ST RN T A
o
1.3 (LIRRICE

I RNV A HEAT 0T 70008 108 i R A 1
PRE o R OBAR AT AT IR 5 AR T T
ST B U SR, — 0 R 2 3 P T 5 A 4 4]
TR FR E A NG S50 . Allport FIJ7VE L BT A
FliCaR, Al AT i B A H AT e A IR 1 B 2]
RIAFR, kT HAh ) —SqBE, SILm Rk
18000 M, SRIGHEATIF R T R FFH
51 Cattell TA K R385 10 A2 Bl e A SEAR BRI 1)

WU JTE, XA TEAR BT ARG 3 AR
16PF; Eysenck tH) VZXHIKFEHTIE, MRt
T T G MERG PR PEN = 4B R (Pervin, 1996/
2001) ; UTUBSE, FEF RARGFICDE, EEI1R
HT M “RH” R R IR B R 05 3
b EYE (McCrae & Costa, 1987)

i S TR B A S NS TR, &
LN SN s N/IE & T Es 7 NI QR g 370 [ oa
REBERNED « iikiE. Q k. JaiEk.
BewTvE s R VEAEAAE N 25 RS AT
FH BRI T A AT B T3 T — AN AR )
v, RIRR A BB 4% S Wt R RE I, B AR R
e s R A P T 2 G RO 44 G HEA T 0T, DASRAS i g
(A FTREAE o B BE P LA B R iR WL &
NAAF FIRATAT—Fp 7 ik

FESFFCRNC AR T, B IR 7R A A 3]
SRR v, B O N T — e iE,
HHECAR . DFRVESE, [l It 2 £ S S 0 ) 5 0 o
Fo WICHIAETIERZ, ARRHET. . W
S, H I E AR TN SR . H sk
e HErE ARk, S AEIE S Q
SR RELILINL, PARFEVIN DA S —
G TR 25 ] RS A IR I RR B, B A —
FEPUR, AR B RP R ) 1 ST AT B, R
IRV BL Bk R A AR O], PRl
MRV B3R35SR U 25 P Bl K I 58 5 32,
RS IDRTIE Sy o e e Lo SIS 7Nl Bvist 2 3T A2
DAL SR ATE ST it R NS

ATLLGE R, O BRI RI A USRI fg g R A0
NATTH AR 5 AR B 40 10 B 32 R AIY R R TEN
AR AR (Lhangh i AR . B R
KA HEMARR, OERCEBE R R T2 E,
HHS 2 B 0@ A 8T, SR S A
FERARA FUSAE o O BRTC I AT L2 R 24,
B I I AR AR A e IR (AR IR AR, A A
Bl v BB A B 10 A R A S e T YA T S
SRR, A W4 Wi/ ER A 55 FEAt Ry iR
Z SRR IVEE o AT BOAR BB T TR A TR
HOR AR, Allport &) FHLKE AT (3R 53 2k Y
K, Cattell WIFIHEFEZESHEE, (HZE0R TN %
PEMRRS, S84 F T, TAER A, 3
TEFRIRIF U3 3 T S LR S Ak B8 2 AP b 7 M
AT AL B




_462- BRI

2009 4

2 (LERIRNC A TE bR A SR 53 R Ry 2 R
2.1 DIRIDEE AR N E R R AR A
SR FH O BRATT R Sl A AT I S R b T
st AR A8 82 (R R BATAH G R I HF R - 19 T4l
Jail, Heylen & #.3u%F Freud FIMMERIRFI Adrien
A SR RAT T A6, St T SRS B 4 8
B (5] BARKCBE, R0k, 20060, BLEATFSC
ZARTR O BRI AR R R AR AT AR .
SRS FH IR Y9250 o R A 4 B 9
e T R2e e, WILT A SR AT
W RIS, A4S B R m A Y, AT,
RBTZ 2 Aaker 25T “RTLAKE” BRIR L
K TLAE R, A I AR A SR “ KT,
FEHAMN SRR ER, HIKZ Strausbaugh
T Jung IR ELIS [ MBTI KRS 2 JEAHEAS,
Aaker 75 1997 K34 T —F X 52 [ i B 45
AT SCEE, RS T 631 Zln) 37 AN
WPEM G, MEHRIBT A EZERAER: WE
( Sincerity ) « ¥ J1 ( Excitement ) « 3 4+ 7]
( Competence )« #(#F ( Sophistication ) Fll 5 1]
(Ruggedness), I MVERSCBA B 114 AR 5T
FPERELT 42 AN F R, Gkl T RS R
R, RURBENSEE KIS, WHRTA
FEIRBTIE, [R5 B3 T 5 AR 5 % 1)
ARIZAL,  THITE LT 55— 56 4 6 i U 2
PERETY . FEIXAMTEF,  ToiR 2 i URIRR 31 126 Y
2 FREAR T, #HE T WV BRI
WOk B LI b, T8 I B oy B D (1 25 i
T KSR 114 ANRRBR, S gl
I 114 A TEAH e 5 HEAf bR RE e 1) b b AT
5 MER EWVES, RERIHERS T, IR
FH 58 UE P DR 25 3 B R0 20 A AR - OCHEAT 2 o0 2
BEAERTJE 0T L) 732, BeiE T &b S5 BRI
MM 8 T 3K BB 25038 KRB0 LU AANYERE, i
Ja WX FANE R TP T 45 AMANE, A8 T —AN
YN 5o
YR F AL TR MBTL AASHESLHEAT
a AL, ARG BRI, Fr e fET
R N IR AR 2> o AR AT TF S A I
AN HGW R R T E, BT
Strausbaugh (1999) Hudk TIXAMER, KEHEA
WAIRELG G, WIEET 5Hab—AME A
2300 AR v T A R o L. ARSI T 10 AN AR

FIH MBTI HEHEIEAT 5 A IRIRFE ST, 4 B Jung 1)
NAEFRAF R TR, RS R R T X R i
PR LR, SRR B AT (5 B2 43T, cronbach a
RECTRPUANE I H A RSRAIAH DG 453Uk
B 7 AN T AT DA S — AR 1 R AR T
Ho b0, X ANE T AL n] BAX 3 AN [ 2851
77 e R . Stein (2004) AR HLEE T MBTI M
Aaker FIRTLERE, “HMTELEXHAET MBTI F
B SR SR, AT A MBTI S
BRI 5y, BOFIREE TRA ) Z N
IR IA .

T Aaker PIRFFCIISEN, ILAEI S 254 I
HRFE LA “RTL” T FERBIIEAT S AR G,
) A I 118 2 S0 A 36 R L 45 R E AN TR S Ak P 17
R, LR AEAT s A SRR AT R
TR Ml R A REAR I — o SCAR AN (DB R
5 LSBT 00 5 BN A B R 5 1 5 SO A
EH, Aaker (2001) #ZIRIE RS 5k, WRT
FIZR PHBESF NS 2 155 55 5 [ A A 24 152 1)
E, REFEEEAAER (2003) MR
I IAEICT A L S A 58 IR I [ 4 5
S BEREAT T R, RINAR LA T E L & ER
HARZ TSGR 2 . Ja— M7 R 2
s M Aaker MEFRF T — MRS B RE P IE
BT A [ 0 — Sl SR = A [ 5% PRl 4 B A s
P R e S YN R o L A S P N S
% . Sung FI Tinkham (2005) FJFH 23 5% A
A HEAT BRI 3% 20 AT 10 7105 L 17 s TR 9 [ A i oY
MR ARV 7 SO E R IR Gk, ZER
RICT BRI R BRI 770, AT B K BREE i B T
EHEZEREM . Bosnjak 25 A (2007) JHZEBUH T
RR T E DL AR RS SRS, Z R0
FIAS ) 2 A AE T3l 78 B LA <X 40 44 o R A
WAIVER” [, R S T .

AT 2RI O B AT 9T Aaker [R5
K 3 B B4 T D 7K S B EAAN R T AT 42k
W Merrilees 2 (2001 ) EH T i% & £+ M
“Competence” Fll “Sincerity” PHANE AR TE 2
W, ik 116 AETFRFAETEM S TIEH T4 —
ANTE S, 3 B R IR T o A R B A A i
REMS AR UT HhaE A FiZ i 5 - Zentes (2008) %53@ I
SHEEE 1337 MEEATT IS UE TR B XA =
FIRIRRIE FH 1 1) 25 7



F1THEE 2 M

VIR VRAE AT S0 14 18 -463-

2.2 DERICEERB AR RPEINA

st BT PR AR BT S0 R R v T X R Jo 3] 1) I 4
Angh, B R H L rh R S e il A I ) LR I
T 50 2R RPN S AT R = 04, AR5
PRBNUA EZRLERE . RSB T IR 51—
ANEFINERADEIRE, XFEAR T A
Mo A B AREN, e A T 5K BN 5 AL 30 20 B
FUEATIRAN ST AN 2R, HRITUE
TEAR B R 2 BE O0 RORRIE A T 38 AN 1T
58, RS AIF ST A A )y v e A R Bk . 2
TTEE L ViRiE. B AR a4,
B I I 6O BRARC B REAT A AT, A9 B BART
WA O -EAT A G A . RNV 2 22 B A5
BT A AR o BRI P AR B R 5 B JEAT 20 A
KH T BN RAG IS J, IF BA O BRI N
FHBNTE) 2 MR . T AN S LB AT U0 .

Murphy F Merlin (1985) $&H AAI 1< A H—Fh
] B PR U R VR R A R A [ POt 5, O LV 2l
st PR TR 0 ] LSS S0Pt sk o 2 T DA 3
i, Rekom %5 (2006) FICBAAILVERAE 1AM
TR FRIAZ R T, IFRENT 2 ANIE T il R AR R
AL BRI AR A B AT, 85— I A %
iy 1SRRI IE AR . SL R R el
VT BIER R 7 AR IR 5 AN GE AR BTm]
SRR IR AR —— P BC R “ SR X ], SRy
A X ] A, ARSI 11
AR BCRIGEATRCN, B TR IO R LA, Xt
12 TTW 132 M FHEAT AN, BIZEPD AN T b k4%
— AN EIEN, G manx YA E UK 5, G
AT R R T R L T AR LG AR

BATAE (2004) ) FH AR S NIRRT 12453
BT SRR BT, RN T ARV IR AR A 4N
A IBEALL R SO 7 T AN A o AR I IZ I S 3 8L
HORY,  BIFFURE A A i R A% OV R ST VY 2l e Az
LU 505 S 25 s, TR b T DA o o) 48 o BT
P SRR AR 4y 5 . AU Se il ik 4
TR E ST R A TR AT B BRIBEAR, X153
45 RBEAT RS AN ST o0, IRA3 T SR B
BT, SR G LA O X L6 1) i 75 BR A% i A Y.
i REAT PR, RIS SR SR M I

Lo BRATCVELE S A B N G L, AN
JRBR T3 BRI AR SR, B X 44 T RS
AT 2 AR AE PR . Murphy (2007) 25 i

N S0 AN AN R (R e s H W HbgbAT T L, KR
TRUE % BE DX 43 A [ Hbsl R i H g, JF HIA )
H B A TR EAEAH RO . BF 90 SRR %
X E R PPAN R, SR TN Sk Ui 0] Ik G 47T
H bR R AR, BE ik R vFh AikS A
BNl <o) S NI R TN S (e b e e el <o
o HIFFORAR e 1 OB R VA 5 v N 21 H )
Hush ARSI, S NEH .

G I S04 Lo BR ATV I 03 2l 3 AR L
NG R R SRAZ Y455 (2005) KB 9%
0T il RN RO 0 g HL BBV Bl (R AR A SN AT
Y XA RIE L E Aaker FK LA AT Tepus
I Christal PJAKE “RIL7 BERLrh 3 T4 BeAg &
ETFHURRERAE R, AR T IRV PP, AR
JE AT WAL LR T4 47, 45 R 7R Tepus A1 Christal
IR Aaker FOASZS LI B HE T A3 ANT, IR
FAEDR 53 B I 5 AR T 08 b A SR AN ]
[i] FF A 2 B = AN T AL R A (] Bl A T
T XGRS S S AR A
ARG, Govers (2005) WHHEAT T AHSCHITRSY
T 48 AP H U RIF R T A
K — B, LA ) — S8 Tl i LBl 5 i)
TIRME, XA EARAT B T A R L, TR
T R AEAR B T RO S A A B 10 S A
Joi, WERFE R0 12 TR SR 27 A, ik
B A TR AR R BT o X IF I 45 SR B
mi K 5578 2l A — B R OBy, W e
B VTZA T o

3 XFBIRICEM RN A/ITE
3.1 HRA*

s A VI E PR BU B R, 1R 58 k)
FRIE R i, EEPAR, YRR, 51 A
SPRFRUNGE, HZB AL, R VERR
baE AP N kN Gl N EE S R PN b g e 0
SR RBRYE RV 2RAE), BRI R HIME BIEHETE
#3AR ) R UF A, T TSR i,
A1 L85 PR R AIT 5T 7 R R 2 BB ) (Burger,
2005) . JITLASE PERIBARA e BIF RS S Al — N TE
Ay, i idE I RvEat, s FE AR B 22 (1 I )
AW S50 S5—TJ71, SRS TSR E BT
JriE, WOARNCVPN I, XX R A, BRIk
AT AR PSR, BT SRR



_464- BRI

2009 4

AR B, R Ao BRI AT o RN S 1)
W9, 456 T LA EPMARRIEAR, e rEmEAR N
SE =T AR AT S R S, RLGERRTE, e &
(e AR e 43 A i, DAAS 31— 3t 3 1) b
FREAKE E5 1 o TR HARBIR IOt oe,  MASH e T3
P IS I0YE 30, RO BRI ) A B 7 V5 b B A
FH AT RTE 2R

Romaniuk (2008) LW T H HBAVEF A
AR RE I XN, IR 8 d AR S M Ress
T AT R R it A R AR TR 43 AN R 1R RN
Moo HZRAL KA S S IR BUR EAT A 4
ST NER TG A T ST, B
DG E R ICER B T )5USE (U Caprara, 20015 Austin,
2003),

TR R 2 2 ik e ok, — AN aEag il 2
FrE R T H )L —AEER, BMEE Webster
REEHARAT] BE 5 B A B Uil . Ay 18 3 0%
SRR, AT R 4 BT A R i, H AT L
F— AN SR Al i — 4L A AT A IR I N
PR O o L B v s S8 1 S e R S
PRI E it . 1 F BB ARV TT DUAT X B 4 T Hb 4R
KRR T, O R VAT A 90 5 25 AN R
J e H R 77 ARl g i i
®, BARARAW, (FEERE L RUZ OFF
SHEATERGT, AMAERF By (. 5T
s RN S 248 P2 P 1 2R AT 1 2 % o R A PR R o
DRI, 22 F il RS A 2 R A it L) N
Kt , LT EA 1) — 28 5 AN [R R4 Tk 1T e i 22
W o ASEWFFUEEUF AT ASRAMNX AN ER B, (R e %
AR TEFRFIR T, RARYEAS W AT 500 %
FH & MR BN R 5%
3.2 FARMEK

—SERIFSEEA AATEST T BRI AR AN e AR UE 25
RIIREE Pk o Bl 10 [R]— N T F1 ZH g AN AN A
TABXT IR IEAf RSN, SO T HA & S A
RN . Bk, ANFESCTS seRl i &
TIttN s  REAAGR R — N, A e R AE A AT 6
XA B A — AR . R SIS R SR =
R — IR BRI U RAE A AR I, BP0 A A
Do B AR BT LA BRI X AR TS . RN
AN G REEATEAE, BARARREZER, H
RPN R A RARERME, MESETRNE .
TERT T/ NFEARI, Bt 1) 72 e A 2Lk, il

] DO R A AT L A gl ok
3.3 #IEGIt

Allport 5 A I3 /M AE QBT o047 5 04
R W BRIZ S B K RSP 16 DT 2 T AT
TEBL, AN B2 A T AR & s e 3 4l
B, A A A T S5 BT RN 8 — R 5%
(51 A Pervin, 1996/2001) . X FHHL G — 2 I P,
AR A B A RE st AR . Ak, T
RV R AIF N, )5 Cattell 55 Eysenck
WL R X R R 2 T SRR, 5k
1 KA NARHBY T Bl 3 2R A S R 32 0 #r
5, I AR T 2 KK HRAIE . Briggs A1 Cheek (1986)
I PRSI0 UE B T PR 36 43 S E AN T AR BY 34T
TR N 2 R 1) P RN AE B DU AT ) R
B4 I R, (DN 3 B A% W 1D DX 2 (s 2
S {HJFkK Atthews il Oddy (1993) XKL, FX
FOT ML BT Re ST 25 ) LASR BN A% 32 B R A3 (W 7
i, JUE 8 W e SCRWIZ R U 250

o O BRI VR SR AT it N 2 155 1V 3k
i, ADEE AR T %k, Caprara 55 (2001)
Sof — AN FH A HEJE G5 R ARG A
TG TGS S BT T A, 45 Bom BRI
rh 3 4> AAR AR T DU RS — o IR R R AR
B NHE 28540 TN REAR G b F 15 RS 110 5
Austin ZE[{JHFFT (2003) K8, Aaker [ 5 A 4E
FEAED A AE Aaker BFFT ) S = 5 25
CHRED A SRR ANIE T, TR A AT — 2
P AR A S RIE ] . Caruana A1 Albert
(2007) FH S SR E A, 25 1R
FERINEE. BEIR A 3 R %

ik, FREFFUE I GETS 2 FH O BRIV
FRBU R S S A FE IR FE R . Aaker (1997)
FERFRIC S A AR FE I, I B B 7= AR 1842 5
e B T RS RS AN ] o K A A7 I ) 0
FETF—ANANBAT R BRI SR MrEWRFA
FIGETE 2R, T il WA A5 J0 ) 26 A 42
FFEPAN T, BEWT DA A #, @A
(N GRS R S S T I S R I
R SR W Sl AR AR T, ST AAAEL AT i )
BFR AR TR, U R B T ok IR
HEBT R ANAS R BT BTCL, T RS (1 4 AN [
TSRS, R E N T =, 45
RWESH AR



F1THEE 2 M

VIR VRAE AT S0 14 18 -465-

TERSR G 57 (o i, BB
SE) R BIRORF BUABEAT A S E I, —L(5
Sty (2 DA eREZR. Bf
RERNERHS B0, TS 2K e 2S5 H REA BT DL
Y NG S R 1 T S N : RIS T Y IR o
SEWTTUM AT B B R ST T AT REAN S — MR
119 I B (E PR G S WP R A PTG (86 S P
A EEA TR RE S E (KRR (KBTS 3 T 1K)

i bk, BARAEE LA, OB
AN — TR b RS (K10 773 B KI5
L AR HH ARG i ORI A
GIIHT S AL (10 24 P A Lo SR A I i it
NAERIA T L BEARIVE DR U T 1A — R R S
it B IR 553 o

4 REE

AR I I IZ BRI, W 2 el )™= i A I
PAP bR BT A A AR I I A2 (Bozinoff 1
Roth, 1986). Bl /s AR HARRIHEL FIRR, ) LA
AR RT3 00 BRIV A B AT 2047, i m] LA
1 T 00 ARV VY 2l R P AS ) (R G R
G R DR 3, R 2R ol WAL B R P T BB il R 98 35 4
IR B R A AE IR b A R T I R 3
NI S RN T figf v 2l 0o B

TR AL, AR ISR A
mag, RATRET B — AL “BOLHE, %=
JHER (7322 MR ) BEAE 2 O B mP 8 1)
Tk, SINERMT T ES R, ReillE 2
IRZERIR . WU, B AR S 1% SR RN
WERZE P, WE BRI R G Rz, $Emill
AR H o A A RE S K MEHE 07 B0 R Tt
K 0 BEART 3200 5, oS8 b M DA e b 8 s o
JHAS RS SRIAS S5

A, AR IO BT VRN St A BT AN 5
WL, LN F VRt 2y R 21 RS 11 52
A7 St RBURE JBT R AE AR L ol A IR 5 B A5 2 A ek
L HRLVE R T ST, AN G
SR IE
S 30k
A, 2. (2004). BT RRIP. LA, 20,
347-349
TOEEE, SRR, (2003). ShIBRAPEAREIA LI, BFE
LI, 1, 4-9.
S, LA (2001). AAEEFF (WREL, RT3, Miss, Ak %)

g SRR Rt

IRACPE, RATHR. (2006). [ P 9 0 A [ it A~ DA S
SCUEWIT. R BRI 25FF), 28, 73-76

IR YE, TLHAME, PESE. (2005). fhRRASYES Y 2 ARG E
RINSAETIIL. Z0FFF, (6), 103-112.

Aaker, J. (1997). Dimensions of brand personality. Journal of
Marketing Research, 34, 347-356.

Aaker, J. L.,Benet-Martinez, V., & Garolera, J. (2001).
Consumption symbols as carriers of culture: A study of
Japanese and Spanish brand personality constucts. Journal of
Personality and Social Psychology, 81, 492-508.

Aitchison, J. (1987). Words in the Mind: an Introduction to the
Mental Lexicon. Oxford: Blackwell.

Allport, G W.,, & Odbert, H. S. (1936). Trait-names: A
psycho-lexical study. Psychological Monographs, 47, No. 211.
New York: Psychological Review Co.

Austin, J. R., Siguaw, J, A.& Mattila,A.S. (2003). A
re-examination of the generalizability of the Aaker brand
personality measurement framework. Journal of Strategic
Mmagement, 11, 77-92.

Beck, S. J. (1943). The Rorschach technique: A manual for a
projective method of personality diagnosis. Psychological
Bulletin, 40, 144-146

Block, J. (1961). The Q-sort method in personality assessment
and psychiatric research. Springfield, IL: Thomas.

Bosnjak, M., Bochmann, V., & Hufschmidt, T. (2007).
Dimensions of brand personality attributions: A person-centric
approach in the German cultural context. Social Behavior &
Personality: An International Journal 35, 303-316.

Bozinoff, L. & Roth, V. J. (1984). Recall and recognition memory
for product attributes and benefits. Advances in Consumer
Research, 11, 348-352.

Briggs, S. R. & Cheek, J. M. (1986). The role of factor analysis in
the development and evaluation of personality scales. Journal
of Personality, 54, 106-148.

Burger, J. M., (2005). A #&0#% gt HE Tk H AR A

Caprara, G. V., & Barbaranellie, C. (2001). Brand personality:
How to make the metaphor fit? Journal of Economic
Psychology, 22, 377-395.

Caruana, A., Pitt, L. F., Berthon, P., & Berthon, J. P. (2007).
Psychometric properties of the brand personality scale:
Evidence from a business school. Psychological Reports, 100,
789-794.

Fennis, B. M., & Pruyn, A. T. H. (2007). You are what you wear:
Brand personality influences on consumer impression
formation. Journal of Business Research, 60, 634-639.

Gardner, B. & Levy, S. (1955). The product and the brand.
Harvard BusinessReview, 33(March-April), 33-39.

Govers, R. C. M., & Schoormans, J. P. L. (2005). Product

personality and its influence on consumer preference. Journal



-466- LB i

2009 4

of Consumer Marketing, 22, 189-197.

Harris, J. A., Steinmayr, R., & Amelang, M. (2006). Inter- and
intra-individual differences in personality in two German
samples of high and low intelligence. Personality and
Individual Differences, 40, 433-440.

Hofstede, A., van Hoof, J., Walenberg, N., & de Jong, M. (2007).
Projective techniques for brand image research: Two
sonification-based methods explored. Qualitative Market
Research: An International Journal, 10, 300-309.

Hosany, S., Ekinci, Y., & Uysal, M. (2006). Destination image
and destination personality: An application of branding theories
to tourism places. Journal of Business Research, 59, 638-642.

McCrae, R. R, & Costa, P. T. (1987). Validation of the
five-factor model of personality across instruments and
observers. Journal of personality and social psychology, 52,
81-90.

Matthews, G., & Oddy, K. (1993). Recovery of major personality
dimensions from trait adjective data. Personality and
Individual Differences, 15, 419-431.

Merrilees, B. & Miller, D. (2007). Antecedents of brand-
personality in Australian retailing: an exploratory study.
International Review of Business Research Papers, 3, 456-485.

Milas, G., & Mlacic, B. (2007). Brand personality and human
personality: Findings from ratings of familiar Croatian brands.
Journal of Business Research, 60, 620-626.

Murphy, L., Moscardo, G., & Benckendorff, P. (2007). Using
brand personality to differentiate regional tourism destinations.
Journal of Travel Research, 46(1), 5-14.

Romaniuk, J. (2008). Comparing methods of measuring brand
personality traits. Journal of Marketing Theory & Practice, 16,

153-161.

Sentis, K., Markus, H., & Olson, J. C. (1986). Brand personality
and self. In Advertising and consumer psychology, 3. (pp.
132-148). New York, NY, England: Pracger Publishers.

Shen, Y.-C., Bei, L.-T., Wu, C.-Y., Kahle, L. R., & Kim, C.-H.
(2006). Cross-Cultural Comparisons of Brand Personality in
Print Media: The Case of Mainland China and Taiwan. In
Creating images and the psychology of marketing
communication. (pp. 351-363). Mahwah, NJ, US: Lawrence
Erlbaum Associates Publishers.

Stein, D. (2004). Testing the reliability and validity of a
brand-personality measurement tool. Unpublished. Master
thesis. University of Florida.

Stern, B. B. (2006). What does brand mean? Historical-analysis
method and construct definition. Journal of the Academy of
Marketing Science, 34, 216-223.

Strausbaugh, K. L. (1999). 'Miss Congeniality' or 'no more Mr.
Nice Guy?' on a method for assessing brand personality and
building brand personality profiles. ProQuest Information &
Learning, US.

Sung, Y., & Tinkham, S. F. (2005). Brand personality structures
in the United States and Korea: Common and culture-specific
factors. Journal of Consumer Psychology, 15, 334-350.

Sweeney, J. C., & Brandon, C. (2006). Brand personality:
Exploring the potential to move from factor analytical to
circumplex models. Psychology & Marketing, 23, 639-663.

Zentes, J., Morschett, D., & Schramm-Klein, H. (2008). Brand
personality of retailers - an analysis of its applicability and its
effect on store loyalty. International Review of Retail,
Distribution & Consumer Research, 18(2), 167-184.

The Application of Mental Lexical Method in Brand Personality Research

YANG Chuan-Wei; WANG Yong
(Institute of Psychology, Chinese Academy of Sciences, Beijing 100101, China)

Abstract: Rooted in the early research of trait-word, mental lexical method is used to reveal the inner nature of
subjects by analyzing the words which are able to evaluate specific individual or object. In brand personality studies,
mental lexical method mainly focuses on the dimensions or key traits of brand personality. So far, many other
methods have been combined into mental lexical method, such like reaction time test and implicit attitude test from
interrelated fields. Mental lexical method is also applied to the studies of brand extension, brand positioning and
some other fields related to brand personality.

Key words: mental lexical method; brand personality; personality





