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Internet-Based Theory of SME Internationalization

Abstract:Theories of international business deriving from per-internet times generally see companies develop-

ing their foreign business operations orderly and gradually.But in today’s world,with the rapid developing of in-

ternet information technology,the internet will reduce the competitive advantages of scale economies,making it

easier for SMEs to compete fair on a world wide basis.Overall,the low cost communications provide by the in-

ternet permits firms with limited capital to become global marketers at any stage in their development.

Key words:Internet; SME; internationalization
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