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Research of Relationship Among Opportunity, Motivation and
Entrepreneurship Based- on Social Network in Transitional China

Abstract: Many research on entrepreneurship is based on economy background and practices inWest.Chinese historical culture
and economy institution during transition reflect the particularityof entrepreneurship development in China.This paper provides

the relationship among opportunity, motivation and entrepreneurship based on institution theory. Combined with entrepreneurial-

practices in China, the autors hold social network is a mediator among entrepreneurial opportunity, motivation and en'irepreneur-

ship.

Key Words: entrepreneurship; entrepreneurial opportunity; motivation; social network



