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Enterprise Technological Innovation Model Study Based on
Customer Knowledge Management

Abstract:In the time of taking customer as guidance, the customer knowledge had become the essential enterprise resources,
even more important compared to the equipment and commodity resources.Thorough analysis of function about the customer
knowledge management in the enterprise technological innovation,the article constructed the enterprise technological innovation
model based on customer knowledge and analysis each link in the process,providing a more effective support for enterprise’s
innovation management.
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