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%
147 49.49 51.58
150 50.51 48.42
18-29 173 58.45 21.57
30-49 76 25.68 46.18
50-64 36 12.16 18.72
65 11 3.72 13.54
58 19.53 N/A
86 28.96 N/A
153 51.52 N/A
7 2.37 16.96
33 11.19 34.38
/ 78 26.44 23.17
44 14.92 N/A
/ 116 39.32
17 5.76 16.84
10 3.37 N/A
287 96.63 N/A
74 24.92 25.27
223 75.08
25000 128 43.24 N/A
25000-45000 109 36.82 N/A
45000-60000 33 11.15 N/A
60000 26 8.78 N/A
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25 8.42 14 4.71
QS 16 5.39 22 7.41
51 17.17 11 3.70
39 13.13 12 4.04
2
6
3
4 297 181 60.94%
11 3.70%
76 25.59% 2
0.67% 10 3.37%
17
> >
> >
4
% %
181 60.94 62 195
11 3.70 12 3.8
76 25.59 94 29.6
2 0.67 16 5.0
10 3.37 19 6.0
17 5.72 115 36.2
297 100 318 100
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18-29 50.87 34.68 694 |058| 462 |231| 100
30-49 74.32 10.81 405 [1.35| 405 |541| 100
50-64 77.78 19.44 0 0 0 278 | 100
65 90.91 0 9.09 0 0 0 | 100
59.86 25.17 816 [068| 272 |34 100
62.84 25.68 27 |068| 473 |338| 100
44.83 31.03 1207 |172| 69 |345| 100
56.47 31.76 353 0 588 [2.35| 100
70.39 19.74 395 [066| 132 |3.95| 100
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25000 | 61.42 25.98 4.72 0 394 [3.94| 100
25000-45000  64.81 25.93 4.63 0 185 278 100
45000-60000{  54.55 24.24 606 |6.06| 6.06 [3.03| 100
60000 53.85 23.08 1154 | 0 769 |385| 100
60.44 24.18 659 | 11| 495 |275| 100
62.83 27.43 3.54 0 177|442 100
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1= 25000 2=25000 45000
Income 1.8547 0.9366
3=45000 60000 4=60000

occupation 1= 2= 3= 3.7653 0.6883

. 1= 2= 3= 4=
education - 6= 3.9492 | 1.2457
growup 1= 2= 3= 2.3199 0.7811
sex 1= 2= 1.5051 0.5008
age 1=18 30 2=30 50 3=50-65 1.6115 0.8403
experience 1= 2= 1.3198 0.4672
informed 1= 2= 1.3906 0.5023
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7 7’ 64.514 0.002
7 LOGIT N=297
/ / / /
Intercept -0.808 -3.870* 5.656 0.652 -5.424**
0.305 0.059 0.258 (0.741) (0.030)
Age 0.823*** 0.125 0.527 -0.403 0.771**
(0.000) (0.737) (0.593) (0.499) (0.011)
Sex -0.124 0.897 0.961 -0.391 -0.253
(0.511) (0.043) (0.427) (0.591) (0.586)
Growup 0.453*** -0.879** -0.905 -0.806** 0.196
(0.000) (0.002) (0.138) (0.035) (0.521)
Education -0.070 0.232 0.768 -0.205 0.112
(0.415) (0.258) (0.298) (0.380) (0.599)
Occupation 0.079 0.406 -0.978** 0.044 0.439
(0.542) (0.263) (0.019) (0.899) (0.353)
Income -0.090 0.391* 1.581** 0.374 -0.026
(0.406) (0.072) (0.024) (0.166) (0.921)
Informed -0.190 -0.850* -13.428*** -0.535 0.028
(0.301) (0.063) (0.000) (0.335) (0.950)
V4 64.514 0.002
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