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Acquisition and Analysis of Emotion Knowledge
Based on Context and Role

YANG Fan', YE Xiao', CAO Cungen?, SHAO Zhigin®
(1. Dept. of Computer Science and Engineering, East China University of Science and Technology, Shanghai 200237;
2. Institute of Computing Technology, Chinese Academy of Sciences, Beijing 100080)

Abstract How to find, organize and represent emotion knowledge from large-scale knowledge is an obstacle in the research of intelligent systems
and commonsense knowledge. Based on the theory of cognizing psychology, this article analyzes the structure of role, context and emotion and their
relations. It proposes a general method to acquire and formulate emotion knowledge from the point of role and context. Take traffic context for an
example, the paper describes the acquisition process of roles, sub-contexts and emotion rules. Finally, it analyzes the consistency, completeness and
redundancy of emotion knowledge acquired.
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