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Research on Decision- making for Technological Innovation based on
Knowledge Management

Abstract: The paper researches the essence of technological innovation from the knowedge perspective and defines technologi-
cal innovation as the process of creation and adoption of creative knowledge. Then, three levels of relationship between organiza-
tional technological innovation and knowledge management have been developed. Some elements of technological innovation are
reinterpreted by using the concepts of knowledge management. Finally, the principles of decision- making about organizational
technological innovation are discussed.

Key Words: Technological innovation; Innovation- decision process; Knowledge management



