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Figure 1 %1% (Ring measure of social values)
[ % 2 DB %2 <7 TER.
SIE G ERE L, A BO_FR—chlE
Bl AHS 1500 752 T +0
BH% : 460H 752 T : 400 75 =

BHRIED BRZME L cBI&E RV ish - 7o,
w R

SHEORHEEICB T 5 THOME A B L 708K o
X LT, 2X2 (BURX 754 3 v ) OB %17 -
fo. B&MO NE B L OSBRI O &R % Table 1
IR,

ST OFER, oo FELNR (F(1,95)=10.26, p<.001),
KO754 3 v 7 OEEDERETH > 72 (F(1,95)=10.87
p<.00D). FICEFMNT 54 I v IBTCRPHETSA IS
Hoshgichk~THORSEEBEL T, HEFS 1
Ivsick s AEEEONEN RSN, £, TOMRE
&, BoR X 754 3 v S OREERIC X BHIRESZ T TV
otz £oT, BoRick - CHHRNIE HENEITF SR
1T h, FICERNT 54 3 v 7 3EEE S, (BN
FRIIMEAICAEL TV,

EBELIER

KT, BUEZES 2 HENSRO L2 23S I
BOT, FEEERS B S B B & F BRI B R
TE)Z (2T 5 nIREME 2GS Lo, B RITEE A~ O K
e, ERISHEEEAN OIS H W 5 h 2 1ER DB
LRI, APFFRICHV SNEER, SEsiEs % H
HICRETEZ2HETH D, 24 FOZBRMED RS hic,

70, FIOHEREFICBVL TR, TS OFRSOHAL

FCFHRWER T 514 3 vy &R RETEE 131

Table 1 Z&f & 0 HCARLE 2B L 7B iR

B D5 e
TIAL poEE ik Flic¥sk ok

N 24 25 25 25
M 17.92 16.20 16.16 13.40
SD 3.71 2.66 3.75 3.29

= TERAHEEDH IS 0~24.

ZHIET] Lo, HEOERMPRIN TV, DX
IV RTFTT 4y 7 WHEIBRES W ARIICBWTS, H
7543 v I OMEMNHEAY, MEMICRSnT &,
HEEHE OB, EHRRRICESO N cboThRLW I &%
RELTWS, 5%kid, WHELSERDSS - TdHBEF
ERAT 2 AREME A ST ICE &, T3 MEB0NEL A
.

Zo KD, AW, BRSERELS, ThEidEsglk
xR L O ARG LIt b € 2 ABEHEREZRL
oS, RO 3o oRA S b s N, £, 3
BN EBOWAMEIEHTIEEL, B LobDTh -1
&, TLTC, AMETREBORE T S4 3 v T ONEDE
ABHINCH BIFEDADMITTH -1 Th b, SHKIE, F
Boakiics v, BXE QBB L EICS 5
RICBWTRETT 2 2 ENEEN S,

51 ALk

Bargh, J. A. 1990 Auto-motives: Preconscious determinants of
social interaction. In E. T. Higgins, & R. M. Sorrentino (Eds.),
Handbook of motivation and cognition. 2nd ed. New York:
Guilford Press. Pp. 93-130.

Bargh, J. A, & Chartrand, T. L. 1999 The unbearable auto-
maticity of being. American Psychologist, 54, 462-479.

Bargh, J. A., & Chartrand, T. L. 2000 The mind in the middle:
A practical fuide to priming and automaticity research. In
H. Reis, & C. Judd (Eds.), Handbook of research methods in
social and personality psychology. New York: Cambridge
University Press. Pp. 253-285.

Bargh, J. A., Gollwitzer, P M., Lee-Chai, A., Barndollar, K., &
Trotschel, R. 2001 The automated will: Nonconscious acti-
vation and pursuit of behavioral goals. Journal of Personal-
ity and Social Psychology, 81, 1014-1027.

Liebrand, W. B. G. 1984 The effect of social motives, commu-
nication and group size on behavior in an N-person multi-
stage, mixed-motive game. European Journal of Social Psy-
chology, 14, 239-246.

—2004. 11. 26 5%, 2005. 5. 22 SZH—



