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Research of Knowledge Entities in New Product Development

Abstract: New product development actually is a process of knowledge creation from knowledge aspect. This process includes
many knowledge entities: new product development enterprises, suppliers, users, competitors, research institutions, consultation
enterprises, and so on. Firstly, we analyze the knowledge flow of new product development based on the knowledge creation the-
ory. Then we discuss the function of knowedge entities in new product development. Finally, we use the improved model of
Learning Ability and the Stability of the R&D Cooperation to discuss two relationships: new product development enterprises and
suppliers, new product development enterprise and research institutions/consultations enterprises.
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