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The Settlement of Countryside, Agriculture and Peasant
Based on Agricultural Brand Strategy

Abstract:Hubei is a big agricultural province but not a strong one.Therefore,it is important carry out the

strategy of forming famous brands of agricultural products.This is based on the specific local food resources and

achieved by extensively promoting the quality of agricultural products, giving full play to the leading enterpris-

es, better building the market system and adopting more effective marketing strategy.With the formation of fa-

mous brands,the competitiveness of the agricultural products of Hubei will be strengthened at home and

abroad, with helps related to increase former’ income, to promote agricultural efficiency,to develop rural econ-

omy and to solve the problems of the countryside, agriculture and farmers. Consequently, this is a vital step to

make Hubei develop from a big agricultural province into a strong one.

Key words:Hubei province; agriculture; brand strategy
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