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1 * Just pour it in, brush, let it stand ten minutes, then flush.” brush
flush
2 Flash Dash Classic splash
flash dash splash

w

Big thrills, small hills.

N

Though your life is busy, Long Card makes it easy.

1982-

7



2.1 Rhyme
dliteration consonance
1 Alliteration
Marie Claire * For the woman in you. Stylish. Sexy. Smart. ”
3 /d 3
“ A professional portrait isn't expensive. It's priceless” I p/
2 Consonance

“ My Goodness ! My Guinness !” !
Goodness Guinness

Pepsi-cola hits the spot, Twelve full ounces, that's a lot, Twice as much for a nickel, too,
Pepsi-colais the drink for you.

a,a,b,b
2.2 Assonance
“ Stronger, longer, with Pantene's
“ pro-v” daily treatment conditioner.” stronger, longer
conditioner “ pro-v”
Colgate “ Cleans your
breath while it cleans your teeth.” clean  teeth
2.3 Onomatopoeia
tinkle clink rustling

“ Deck the halls/ With plop plop plop, fizz, plop, / Faldaddaada.../ Ahhh!”  Alkaseltzer

plop fizz
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Fellalalaalaa

“ Alkasehzer”
“ In Asia s bustling cities, an oasis awaits the trader and traveler.”
oass
3.
3.1 Literal Translation
Once had never mad
Colgate
teeth  health
3.2 Free Translation
1 Wonder wherethe fellow went. ! ?
2 You and Northwest, business at its best.
1
3 wonder where went
2
3.3 Modulation

bustling

Good teeth, Good hedth.

It changed our well water to
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wonderful water

3.4 Compensation

Rhyme Rhyme
Rhyme
Rhyme
1 Moreexperiencein express. DHL
2 You can have the smoother, softer, leeker skin you want now and forever.

D @

1 2 “ DHL

3.5 Duplication

1 PK chewing gum, penny for a packet
First you chew it, then you crack it
Then you stick it to your jacket
PK chewing gum, penny for a packet.

PK PK
2 Loseounces save pounds.
1
2
Penny wise, Pound foolish. Save pennies, lose pounds.
save money lose ounces
3.6 Four-Character Structure

“ Great time, Great taste, McDonad’s”

‘ Fed good, fast food.”
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Trandation of English Advertisement on Phonological L evel

LI Juan Wuhan University of Science & Technology

Abstract: Nowadays, with the enhancement of the aesthetic competence, the relationship between
advertisement and aesthetics is increasingly close. The aesthetic effect of the phonological features is impressive
and vivid. The intensity of global economic integration enforces the circulation of commodity, and the translation
of English advertisement shows its importance as well. The paper analyses the phonological features of English
advertisement in practice, and puts forward some suggestions to the trandation of English Advertisements on the
phonologica level.
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