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Abstract:The merge and interaction between services and manufacturing triggers the evolution of traditional conception of
product into “product systems” spectrum and actuates the emergence of “New Manufacturing” ,both of which are enriched by
services. Service-embedded manufacturing is proposed as a new type advanced manufacturing paradigm of the “new
manufacturing” ,which is based on manufacturing and service-oriented. Service-embedded manufacturing paradigm is different
from traditional manufacturing paradigms. Traditionally,customers are independent of manufacturing business process. With this
new paradigm, customers become “cooperative producers”. Therefore,they involves in the service and manufacturing process in a
self-organization way. Firms collaborate with each other by providing producer services and service-oriented production,which
prolongs and extends traditional manufacturing value chains,integrates dispersed resources and collaborates business processes
of different agents spontaneously. Service-embedded manufacturing paradigm can create more values for “cooperative producer”
and better innovate “product systems”.
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