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On the Application of Context in TV Advertising
TIAN Jin
(X' an Institute of Statistics.Xi'an 710061 ,China)

Abstract ; The significance of Studying the appilcation of context in TV advertising lies in the indispensiable
influence of contest to TV ads. The three aspects of contest should be properly handled in various TV ads.
The communication mode of TV ads involves three sides, of which each exerts on the other two. What
should be pointed out is that the influence of the TV ads receiver is just as important as that of the TV ad’s
influence on the TV ads receivers.
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