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On the Indirect Strategy of Expression in the

Design of Modern Advertising
PANG Yong-hong,QU Jian
(Department of Arts,College of Chinese Language and Literature, Northwest Univeristy,Xi'an 710069 ,China)
Abstract: A quite number of the advertising design pieces nowadays are rather unsatisfactory, and the fact
that the dominance of these advertisements of bad designs in the market is repulsive to most people.
Therefore people are in great need of some break-through concerning the cultural connotation and artistic
infectiveness in the advertising design to improve the development in this field. The main task of the thesis
is to illustrate the important role the indirect strategy of expression has been playing in eliminating the
phenomenon of ”advertisement-trepulsiveness”. The illustration of the indirect strategey ofexpression in
advertising design will be carried out from the perspectives of the trend of the times, the infectiveness and
the cultural connotation. The article is also hopeful to reveal the particular cultural attribute and the meth-
ods of artistic expression in the development trend of the advertising design in our time of ”knowledge e-

conomy”.
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