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Study on the Development Strategy of Chinese Manufacturing Industry Based on
Modularization
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Abstract:Modularization is a new production model in new economics times,and industry development has new connotation.
This paper analyzes the characters of modularization indusiry organization, studies Chinese electronics and information industry
modularization ,analyzes the problems of the core company harmonizing modular form from the competition advantage of Chinese
modular manufacturing company,core modular technology overflow and core modular root. Further, the paper puts forward
Chinese Electronics and Information Industry development strategy from the two angles: manufacturing modular and industry
promotion.
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