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Modularity-based Value Creation Networks and its Implication to the

Organizational Innovation of Zhejiang Industrial Clusters

Yu Rongjian

(Zheshang Research Center,Zhejiang Gongshang University , Hangzhou,310035)

Abstract:Zhejiang industrial clusters face series of risks and require systemic improvement. Modularity —based value which is

the latest trend of the industrial organization, is the customerization paradigm of organization, based on the dynamic allocation of

value modules. The article holds that modularity —based value net is the strategic choice for the Zhejiang industrial clusters”

organizational innovation, and put forward some concrete tactics.

Key Words:Modularization;Modularity-Based Value Net ;Industrial Cluster;Systemic Improvement



