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A Study of the Effect of Knowledge Absorption and Entrepreneurial Orientation
on Indigenous Firm Innovation

Liu Xiaomin', Guo Hai*, Hu Yanping'
(1.College of Economics& Management, South China Agricultural University, Guangzhou 51064 2,China;
2.School of Management, Xi‘an Jiaotong University, Xi‘an 710049,China ;)

Abstract:How to improve indigenous innovation capability through effective knowledge absorption is a key management
challenge faced by Chinese firms. By reviewing extant research, this article proposes a theoretical framework concerning the
relationships among knowledge absorption, entrepreneurial orientation (EO), and indigenous firm innovation. The analysis
indicates that intrafirm knowledge sharing mediates the relationship between external knowledge acquisition and indigenous firm
innovation. Furthermore, the interaction of external knowledge acquisition and EO facilitates intrafirm knowledge sharing.
Finally, EO positively moderates intrafirm knowledge sharing and indigenous firm innovation relationship.

Key Words:External Knowledge Acquisition; Intrafirm Knowledge Sharing; Entrepreneurial Orientation; Indigenous Innovation
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