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Research the Concept, Characteristic and its Realization of Innovation

Management
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Abstract:Innovation management is the management which takes innovation as the center. Innovation itself cant be traditionally

managed. The effective implementation of the innovation management need in a platform to support the occurrence of innovation,

and coordinate innovative mechanism. This paper carries on a commentary of the annotation of innovation management,then

defines its concept, and analyzes its characteristics,finally, briefly discusses the realization of innovation management.
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