26 6

Vol.26 No.6
2009 3 Science & Technology Progress and Policy Mar. 2009
( 315012)
:F063.1 A :1001-7348 (2009 )06-0060-04
0 9’
' 20 % Booz, All H iltion (1982 ’
, 20 50 ooz, Allen amiltion ( )
, 20 70 ’
, 20 80 : ’
(New—to the world products) .
' (New products lines) | (Addi-
tion to existing products lines) | (Improvement
in revision to existing product) . (Cost re-
¢ Y gp
duction) . (Reposition) ,
1.2
o (Knowl- o
edge — intensive business service, KIBS) Urban  Hauser ’ 5
. N N N o Cooper
i i Kleinschmidt s 6
) 6 . Handfield s
(New ServiceDevelopment: NSD) 5 o s
3 , R
1 - o Y
1.1 | .
) o 1 5 X
' X X ’ M Fhll FT M WAL e
’ ’ C 28 I 67 <17
’ o l
:2007-10-17

(1976-),



R&D N N °

9 3-1
. Baark ,
N R&D o ,
Fiocca & Gianola(2003) , . (2003)
- Kong—Rae lee (2003) ,
, R&D , o ,
R&D ., N 4 : N N
R : (Den Hertog,2000;Bilerbeek et al.,
1998),
R 2001 99 o
3.1.1
, ( ) ,
( ’ ” )
) ’ o
, . ( )
o 9’ b ( ) ’

(know—=how), ,

(D , o , ,

(2) ,

(3) 9’ 9

(4) , o

o 3.1.2
(5) ,
) , / .

AT



.62 -

2009
; 1882 (Chubb Group of
Insurance Companies ) .
, . 2003
, ; 500 174, 114 o
/ o . / A. M. Best A++,
s , 1901 (Federal
N N Insurance Company ) °
. 4
3.13 , N ;
( ) o ’ ’
, 3.2.1
o N ( ’
b 9 ) ’
3.2 (
N ) ’
s Zalt- , ;
manAl(1973)  Buijs(1987) ) )
¢ 2) ) . . 322
) 0 323
o ( N N N N ) N
BAMR  —o gRE O\ \ I
\ s ( ) o
' \ ,
/’I .)
¢ [/ i
T/ 324
i
/
/ N o




6 .63 -
N N N . N ), Separates Winners form Losers[J]. Journal of Product Inno-
( N . . . vation Management, 1987 (4):169—-184.
), ( R ), [4] HANDFIELD R B,etal.Involving Suppliers in New Product
Development [ J ].California Management Riview,1999,42(1):
, D 59-82.
' ' [5] KONG -RAE IEE.,Knowledge Intensive Service Activities
325 : (KISA)in Koreas Innovation System [R]J.OECD Report,
2003.
* ) A ’ [6] FIOCCA,R.,GIANOLA,A.,Network Analysis of Knowledge—
’ N Intensive Services [C].IMP Conference 2003, Lugano (CH),
> > > 4th-6th September 2003, Work—in—Progress Paper.
’ o [7] WINDRUM, P., TOMLINSON,M.,Knowledge—intensive Ser-
. , ° vices and International Competitiveness A Four Country Com-
3.2.6 parison[J ].Technology Analysis & Strategic Management , 1999
. (11):391-408.
, ; [8] BAARK, E.,Innovation in a Knowledge—intensive Service The
; ( Case of Engineering Consultancy [Z ].working paper.
)s ; . [9] P.D.HERTOG. Knowledge—intensive Business Services as Co-
T X producers of Innovation [J].International Journal of Innovation
Management, 2000(12) :491-528.
4 [10] GALLOUJ F. and WEINSTEIN O.Innovation in Services [J ].
Research Policy, 1997(26) :537-556.
? [11] J.P.J.DE JONG,A.BRUINS,W.DOLFSMA,J.MEIJAARD.In-
? novation in Services Firms Explored:What,How and Why
3 , , [R ].EIM Business & Policy Reserch, January,2003.
[12] BUIJS, J.A.,Innovatie en Interventie[Z ].Deventer, 1987.
’ [13] ZALTMAN,G.,R.DUNCAN and J.HOLBEK.Innovations and
: ’ Organizations[ M ].New York: Wiley,1973.
’ [14] : : [1].
: ,2005,4(2).
’ [15] . [J1. ,
° 2005,12(6).
[16] . [(M].
,2000.
[1] JOSEPH A. SCHUMPETER. The Theory of Economic Devel- [17] ,Mark Bode. [(M].
opment [ M ].Harvard University Press (First Published in Chi- ,2004.
na, The Commercial Press, 1991),1934. [18] .
[2] BOOZ,ALLEN and HAMLITON.New Product Management for [R].2001-07-03, 99
the 1980°s[M].New York:Booz,Allen and Hamliton,Inc, 1982. [19] [M]. ,2002.
[3] COOPER R G,KLEINSCHMIDT E J. New Products:What ( . )

Research on Mode for New Service Development in
Knowledge Intensive Services

Wang Hongjun

(Management School, Zhejiang University, Hangzhou 315012, China)

Abstract:This paper focus on the problem how to develop new service in Knowledge Intensive Services. At first, it analyses the

moder for new product development in physical product — related industries. Then it analyses the conception of knowledge

intensive services. On the basis of this, it proposes a moder for new service development in knowledge intensive services and

involves in a case study to prove it.
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