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behaviors and value innovation.

Abstract:In the era of knowledge-based economy,
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customer value is the focus of market competition.
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Relational Assets and Customer Value

Value

creation has been beyond the traditional supposition and model of industrial economy. Relational assets become
a key factor having an effect on value creation.This paper simply analyses and compares common concepts of
customer value.On the basis of attributes of relational assets, it expounds their roles in customer value creation.

Furthermore,it explores the ways of enhancing relational attests from stakeholders’ benefit relations, interactive
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