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Investigation and analysis for Jinan consumers’ recognition
to genetically modified food
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.Absfract: The purpose of this survey was 1o have a better understanding of consumers’ cognition and attitudes fo-
wards Genetically Modified Food (GMF) in Jinan, and to analyze the main factors influencing the attitudes of local
consumers and the prospect of the development of GMF. We issued questionnaires to the public stochastically. The
statisfical findings showed that local consumers didn't know GMF well. Most consumers fook neutral attitudes to-
wards GMF Media , mentality and cognition influenced the attitudes differently, especially the media. Most consum-
-ers supported the further development of GMF. Extreme reports may affect the consumers’ attitude to a large ex-
tent. The present development of GMF neglects consumers’ demand, but GMF have a bright prospect.
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Table 1 The channels that consumers get information about GM food

#R Tl Newspapers and periodicals

BTV  F5£E Books [A]ZF Colleagues  BEWTik i Not heard

A% ( Amount of people) 114
B43 %% ( Percentage ) 37.37

116 51 10 14

38.03 16.72 3.27 4.59
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Table 2 Comparison between the consumers contacting different media and the consumers

holding different attitudes toward GM food
A EE A R Attitudes of media towards GM food

8853t Compare and analysis

% 4§ Positive #1357 Neutral 7552 Negative
#4375 Whole distributing 60(20.27) 196(66.21) 40(13.51)
9225 I e S $% Positive 29( 9.80) 30(10.14) 2( 0.68)
Attitudes of consumers #137 Neutral 29( 9.80) 155(52.36) 21( 7.09)
towards GM food #% Negative 2( 0.68) 11( 3.72) 17( 5.74)

EAESHRMET R SHITEARHE I

Note: The numbers in the brackets represent the percentage of the people investigated to total.
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Fig.2 The influence of mental factors
consumers’ attitude on GM food
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Table 3 The sorts of GM food that consumers are willing to buy

$i 815% Resistant to insects and disease #4(% §hJ& Improve characters - B —#f The same 43t Total
A% Frequency 32 179 64 275
B4 ¥ % Percentage 1.6 65.1 23.3 100

F4 HRETEMIHERRINER
Table 4 The reasons why consumers are not willing to buy GM food

A4 Unsafe #4575 Expensive B FE{ Lacking nutrition 41t Total
A% Frequency 176 85 34 295
H4r+%¥% Percentage 59.7 28.8 11.5 100
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5 HBREVNYNHRERASMENEZSERSEARBARERRAFENTELR
Table 5 Table5 The comparison between attitudes of consumers’ toward current GM food and

that toward government’s investment in the further development of GM food

T EFRB KB SRE A THEEEHIFRKE %A The amount of people holding

C tt&éiﬁd . different attitudes towards national further financial devotion to the development of GM food
mpare analysis
ompare an yer {845 Deserve EF Deserve little A Deserve none %118 Uncertain
SR HE M Whole ditributing 225 (74.50) 44 (14.57) 8 (2.65) 25 (8.28)
FRT¥
0 76 .2 11 (3.60 0 (0.00 1(0.33
HI AT More advantages (25.20) (3.60) ( ) ( )
TFR¥EREE Mk A
TERNEE 33 (10.90) 9 (3.00) 2 (0.66) 3 (0.99)
. Less dvantages
Attitudes of .
consumers JF%C% 116 (38.40) 24 (7.94) 6 (1.99) 21 (6.95)
Uncertain

E S MR T N SEITEABNE

Note: The numbers in the brackets represent the percentage of the people investigated to total.
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