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The Key of Product Innovation is Creative Thinking

Abstract:Design personnel must have the ability of creative thinking for designing high innovation degree
products.However the ability of creative thinking mainly rests with how overcoming psychological inertia among
design.In this paper,a few methods of overcoming psychological inertia are put forward,and design personnel
are systematically trained by the methods.Among conceptual design phase,design personnel can make the novel

and high innovation degree’s design schemes by effectually using the methods of overcoming psychological in-

ertia,with design example.
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