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A Model on Brand Faith-Profit &
Analysis on the Brand Strategy Matrix

Abstract:In the process that enterprises introduce new products,it’s a problem that managers and economist al-
ways concern.That is whether adapting the strategy of brand extensions or multi-band.This article has scientific
research on brand extensions and multi-brand in the different angle of consumer brand faith, and built model
of brand faith and choice matrix of brand strategy, moreover analyzed by it. It tells us the profit and risk which

different brand strategy brings for enterprise’s development offer scientific reason for the choice of brand strate-




