Vol.25 No.9

25 9
2008 9 Science & Technology Progress and Policy Sep. 2008
1 2
(1. , 264025 ;2. , 264025)
:F091.354 A :1001-7348 (2008 )09-0007-04
9 1 [llo
0
21 9 o
e N (radical ’ ’
innovation) . ( ° ’
,incremental innovation ) ° ’
78% m, , .
1 b
1.1 )

[9] KOGU,B.&U.ZANDER. Knowledge of the Firm,Combinative
Capabilities ,and the Replication of Technology [J]. Organiza-
tion Science, 1992,14(3):383-397.

[10] , . . [J1.

,2003,24(2) :54-60.

[11] ROCCO MOLITERNI,SANDRA PHLIPPEN,FABIO PAM-
MOLLLTechnological Transitions in Networks:lesssons from
the Biopharmaceutical Industry [J].Strategic Mangagement
Journal ,2004,22(4) :142-154.

[12] .

1. ( ), 2001,15(4):48-51.

:2007-04-27
(1976~), )

> ) )

[13]

[14]

[15]

[16]

SAKAKIBARA M.Knowledge Sharing in Cooperative Re-

search and Development [J].Managerial and Decision Eco-

nomics,2003,24(5):117-132.

DAS T K,TENG TRUST B S. Control and Risk in Strategic

Alliances: an Integrated Framework [J]. Organization Stud-

ies,2001,22(2):251-264.

,2006,24(9) :5-14.

[M]. : ,1996:

36-64.

(1976~),

) N 5



2008

‘]i o
A
7K
_.qz o
s , °
| IR O i)
1 ’
12
. , 222
s 2] R , ;
[4] ,

’

- Cooper

3]

2.2

' L fiklk

221

12



0 , 20 ,
|5]O o 9
31 N \ N
— —IP s s
; 232 485 , ,
, .CAN LONG- . ,
WORKS o )
ISO 1EC ISO/IECMPEG , ,
, ITU ITUH26x N , )
e, , , 15-30%
. 1994 MPEG22 . 2001 300
H.263 , , 200 , 100
’ 10 b [7]O
o 2001 , SO ITU l, 2002 ,
JVT (Joint Vid Team), 80%,
o JVT , ISO/TEC : 50%  60% o ,
MPEG2AVC , ITu2T :H.264, 2002 1 ,
,IVT o , ATM ,
2000.2001 MPEG2I 2002.,2003 0
MPEG2IV (H.264 , M2JPEG ,
) ) M2JPEG , ,
, ,  M2JPEG , )
MPEG2I \H.263, H.264 0 )
- DVR )
mo R
’ ’ 3.2.2
3.2
3.2.1

) ) 1999



.10 - 2008

, 85:15, , o
. [1] , . [yl
,2004(3):73-83.
’ (2] . [D]. . 2004 (4):
' ' 98-101.
’ ° [3] COOPER RG., KLEINSCHMIDT EJ.. Success Factors in Product
’ Innovation [J]. Industrial Marketing Management, 1987,16 (3):
’ ’ 215-23.
, , (4] . (. ,2005
. . (8):566-571.
o N (5] ’ ’ : -
[Jl. ,2005(2) :68-71.
, MEPG -4 , o
[J]. ,2004(8) :382-387.
DSp ) ) [7] [D]. .

2004(5):7-11.

Analysis on Market and Technology Environment in
Radical Innovation

Abstract: With the development of technology and economy, the research of radical innovation is rising. This article mainly
studies the external environmental factor influencing radical innovation, including technical environment and market environ-
ment. The technical environment mainly includes the limitation of existing technological development as well as the technical
accumulation and the technical migration; The market factor mainly includes the market capacity and the scale as well as the
market nature. The paper also points out one different market track chart of radical innovation, in which the process of radical
innovation starts from the high—end market to low—end market. Based on this frame, it analyzes the Chinese video surveillance
industry.
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