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Structural and Non-structural Measurement of the Tourism Image of the Expos
YANG Jie et al (Faculty of International Exchange, Shanghai Second Polytechnic University, Shanghai 201209 )

Abstract

Taking Chongqing citizen as examples, the complete tourism image of World Expo was discussed from the angle of tourism image.

The research results showed that the evaluations of Chongging citizen about tourism image of the World Expo are positive in the structural meas-

urement. From the result of open-ended questions, the " gourmet snacks" ,

"business / trade" , " indifferent " and "noisy / more people" are

also regarded as the image of the World Expo by Chongging citizen in the non-structural measurement.
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Table 1 The evaluation of Chongging citizen on the tourism image of

Expos
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Table 2 The result of Expos’ tourism image from the open — ended

questions
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