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Fig. 1 The distribution of Guangzhou outbound travellers in years
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A study on tourist behavior of outbound travel for
Guangzhou residents

DING Jian', LI Lin-fang®
(1. School of Geographic Science and Planning, Guangzhou 510275, China;

2. Center for Communication &. Service, Zhongshan University, Guangzhou 510275, China)

Abstract ; Based on a sample survey of 702 Guangzhou residents from October 2001 to Janu-
ary 2002, and outbound travel data collected from Guangzhou Travel Agencies, the author
analyzes the tourist behavior of outbound travel for Guangzhou residents in different as-
pects such as time variation, tourism purpose, organizing styles, destination choice behav-
ior in the paper. Finally, the author sums up the following rules of tourist behavior of out-
bound travel for Guangzhou residents.

Outbound travel will become a hotspot for Guangzhou residents as the total number of
Guangzhou outbound visitors has been rising quickly. The main market of outbound travel
for Guangzhou residents is distributed in Hong Kong SAR and Macao SAR, the main mar-
kets of travel abroad in Guangzhou are distributed in the Southeast Asian countries, South
Korea and Japan, indicating the number of the travelers is declining as the distance be-
comes longer. Some 53% of Guangzhou residents choose to travel within a distance less
than 300 km and 87 % within a distance less than 2500 km from Guangzhou.

The first tourism purpose of Guangzhou residents for outbound travel is sightseeing,
but the second tourism purpose to Hong Kong SAR, Macao SAR and Taiwan is visiting
relatives and friends there, which is obviously different from traveling to foreign coun-
tries, while traveling to foreign countries is for vacation and recreation purpose.

The tourism organizing mode of Guangzhou residents to Hong Kong SAR, Macao
SAR and Taiwan is different from to foreign countries. The main organizing mode to Hong
Kong SAR, Macao SAR and Taiwan is by themselves, the second mode is by travel agen-
cies, but the main tourism organizing mode to foreign countries is by travel agencies, the
second mode is by themselves. Other tourism organizing mode of Guangzhou residents for
outbound travel is not obviously different.

There was a distinguished difference between destination choice behavior and attitude
for Guangzhou residents. The destination choice attitude is higher than the destination
choice behavior except traveling to some Southeast Asian countries. According to the visi-
ted-rate of Guangzhou residents, the top eight regions and countries are Hong Kong SAR
(39%), Macao SAR (21.1%), Thailand (17.5%), Singapore (10.8%), Malaysia
(8.7%), United States of America (5.4%), Vietnam (4.6%) and Japan (3.8%) and
The top eight countries for expecting visited-rate of Guangzhou residents is France
(22.5%), United States of America (21.8%), Australia (19.9%), Japan (16.8%), Sin-
gapore (12.1%) ,United Kingdom(11%), Canada (8.5%) and Thailand(7. 3%).

Key words: Guangzhou; residents; tourist behavior; outbound travel





