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Inaugurate Internet Tourism of China Posts
FAN Peng-fei

(Nanjing University of Posts and Telecommunications)

Abstract: The coming of Internet age and the booming of Internet tourism have provided a good chance
for China Posts to develop its Internet Tourism. The paper focuses on analyzing the prosperous future and
commercial mode of the Internet Mail Service delivered by China Posts, in the meantime, pointing out the
advantages and development ways for China Posts to inaugurate its Internet tourism.
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