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An Analysis of Industrial Chains in Electronic Information Product Manufacture
DU Hui-ping, DU He-ping, ZHAO Wei-liang
(1. Chongqing University of Posts and Telecommunications, Chongqging 400065 ,China)
(2. China Great Wall Computer Limited — liability Company, Shenzhen 518057 ,China)
Abstract : Based on the understanding of the contemporary electronic information product manufacturing technology . this paper
deals with from the industrial economic perspective the position of electronic information product manufacture in the information
industrial chains. Next, it discusses what characterizes the industrial chains of electronic information product manufacture, which
may help in drawing up the industrial development strategy and positioning a particular enterprise.
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