FTHA 25 A

IEK$$ g
= R e

= 1

JOURNAL OF JISHOU UNIVERSITY
nsuou pAXvE XUERAO I e

ENCE

BN | BAaE | BRER | R &

&)

= | wEHP. | BHFEE | BFEE | AEEE | EEPL | RERL | TTHER

English
TE TR BARISEE » 2005, Vol. 26 = Issue (1): 106-109 DOL
E=E R BEHEHR | THEZ | dTlME | S8&EFE 44 Previous frticles | Mext articles pp

SRR DI ERED ST S REFT

(HFEXFhEPE » MR SEFRSF 4270000

Market Analysis of the Foreign Tourist Source in Zhangijiajie and The Countermeasures
( College of Tourism,Jishouw University,Zhanagjiajie 427000,Hunan Chinal

.« FE
« EEIE
s HEIE

23 PDF (454 KB) HTML (1 KB) SAik:

BibTex | EndMote (RIS)  wE%SH

HE L EHEETHTEA. BT, RN RS S B R4 B EET TR RS AEET S, IR

FE EA SRR

FiE: ¥FER TESW HESE  REER RRWE

Abstract: The market of the foreign

distribution of tourist source market,the features of tourism demand and consumption,and the tourism supply
conditions. The market forecast is made and the countermeasures of development are studied.
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