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This paper studies the various types of Heritage tourist motivation.By doing a questionnaire survey on v IR
Jiuzai valley,Emei mountain and Qingcheng mountain,it analyzes heritage tourist motivation in four b ER
aspects:the influential factor of heritage tourism motivation,the correlation of heritage tourist

motives,features of tourists,as well as information channels.It also attempts to explain the origin of ASCAEHB AR RS EE

heritage tourist motivation difference. P
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