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Abstract :
Since China's reform and opening up, the number of overseas tourists to Tibet has increased by an annual average of =R
27 % over the last 14 years. The rapid development of tourism in Tibet has meant that the tourism industry has BER
played an important role in local economic development. Many overseas tourists choose Tibet as a destination and =
their opinions should be considered during the further development of the tourism industry. In recent years, blogs—as XTI
a new social network media and a type of big data—provide a significant new data resource for tourism research. T

Bloggers publish their opinions in their blogs and they write (or blog) about what they experience or what they hear
from others: this provides information on their real feelings, and their blogs can be analyzed to identify the tourism
hotspots that they focus on. While tourism hotspots can be identified when critical levels of factors such as news,
products, information, events and phenomenon are achieved, blogs and social media can reflect tourist attitudes and
preferences. Through analyzing the hotspots discussed by foreigners when travelling in Tibet, it is possible to identify
and develop these as appropriate indications, thereby serving the foreigners more effectively in Tibet inbound tourism
in some extent.

This study analyzes the high-frequency item nouns and the high-frequency district nouns in the English-language blogs
written by foreigners after visiting Tibet. This is achieved via high-frequency nouns co-occurrence analysis, clustering
analysis and social network analysis. The results show that foreigners focus on five hot item categories during their
travels in Tibet: Tibetan Buddhism and Tibetan culture; the snow-covered plateau landscape; travel service and
process; climate care; and the level of accessibility to Tibet. This shows that foreigners are not only interested in
Tibet's traditional tourism resource, but that they are also concerned with the travelling process and that they treat the
travel process as a complete experience. The analysis of the high-frequency district nouns show that foreign tourists
focused on imbalance in every region of Tibet: high in eastern and northeastern Tibet and low in western and southern
Tibet. This demonstrates that eastern and northeastern Tibet have more international and domestic interactions than
western and southern Tibet. In respect to external relationships, the foreigners' blogs show that Tibet only has strong
relations with Beijing and its surrounding provinces or countries—such as Qinghai, Sichuan and Nepal—and this
indicates that Tibet lacks interaction with large parts of China: this may restrict the development of Tibet's domestic
tourism to some extent. Moreover, Yunnan, Xining and Shanghai were at the bottom of the high-frequency words list:
this demonstrates the diversification of the travel route to Tibet. Overall, the identified hotspot districts are relatively
consistent with the location of the high-quality tourism resources.

Compared with studies on the perception of Tibet's tourism image, the study of hotspots via blogs can provide an
another insight into the true thoughts and feelings of overseas tourists. At present, co-words clustering analysis and
social network analysis are mainly used in education and discipline-crossing research fields. This method and
conclusion can be of use to the development of Tibet's inbound tourism and to encourage further studies.
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