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Abstract: The significance of building urban tourism brand is to strengthen the competitive force,and promote  F E-mail alert

the sustainable development of tourism industry. Regional principle, systematic principle,individual } PSS

principle,compatible principle and the principle of sustainable development should be adopted to build urban
tourism brand,relying on regional cooperation,strengthening quality and optimizing industry management and

environmental construction. Attention should also be paid to brand transmission and innowvation, P
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