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Abstract :

Visiting friends (VF) tourism caused by Guanxi is common in the real life. From the perspective of social relation, WA

both visitors and hosts pursue a stable and lasting harmonious relationship, which conforms to the concept of
long-term orientation that originated from business cooperation research. Based on this consistency, this research I=E|8
drew the “long-term orientation” concept into Guanxi research in the context of VF tourism, and constructed the
long-term orientation mechanism of Guanxi in the context of VF tourism. Additionally, this research investigated the
relevance of the three important parts of Guanxi, Ganging, Renging, and Xinren. It also investigated the relation
among Guanxi, VF tourism, and long-term orientation. Due to the long-term orientation concept originated in the
study of business partnership under the Chinese cultural background, this research chose Chinese VF tourists and
hosts as interviewees.

In order to achieve the purpose of the study, the mature scales of Ganging, Renging and Xinren were selected. In
addition, a new scale of VF tourism was developed, and then the scales were converted into a questionnaire. 340
tourists and hosts were selected randomly as respondents. After eliminating incomplete and non-valid responses,
320 questionnaires were remained for analysis in this research. The acceptable effective rate was 92.5%. After
using factor analysis, sample reliability and validity testing, it has been found that the data collected from
questionnaires were valid for analysis.

In order to explore the relations among Guanxi, VF tourism, and long-term orientation, this research constructed a
structural equation model (SEM) for analysis. AMOS17.0 software was used to estimate the model, test the fit
index, path coefficient and t-value. The results suggested that under the Guanxi of friends (1) Ganging positively
influenced Xinren; (2) Ganging and Xinren had positive effects on long-term orientation; (3) Ganqging and Xinren
positively impacted VF tourism; (4) VF tourism positively influenced long-term orientation. Based on these findings,
a graph comparing the long-term orientation mechanism of friend relationship and business partner relationship
were developed. The comparison showed that the effect of "“Renqging” aspect in Guanxi was weakened or
vanished under the friend relationship.

IS EAEA: 2014-03-10
CLC number: F59

B EE:

FHRZER BN FEEST R TRk RIRRF L KRS | STOAREEENAR" (41271157 ) | EXRIRER
BEEFERIT PEREE BINREEERTARKERR" (TYETP201343 ) MIAEHSRIFEENA RmER
ZEHTTAYINERAR——ET IR SHENENR" ( 13Q046 ) HEIEE

YEEEN: BT (1991— ) &, a2 A MR, E-mail: quyajie002@126.comC:\numbering.xml; B4 (1974—),
5B BRATRR A 1 308 A SN AR AR ANREI% ST, E-mail: bkshaanxi@163.com,



http://www.lyxk.com.cn/CN/volumn/home.shtml
http://www.lyxk.com.cn/CN/column/column11.shtml
http://www.lyxk.com.cn/CN/column/column12.shtml
http://www.lyxk.com.cn/CN/column/column13.shtml
http://www.lyxk.com.cn/CN/column/column14.shtml
http://www.lyxk.com.cn/CN/column/column15.shtml
http://www.lyxk.com.cn/CN/feedback/listFeedbackInfo.do
http://www.lyxk.com.cn/CN/column/column19.shtml
http://e.weibo.com/tourismtribune
javascript:void(null)
http://www.lyxk.com.cn/CN/alert/showAlertInfo.do
http://www.lyxk.com.cn/CN/rss/showRssInfo.do
http://www.lyxk.com.cn/CN/article/getTxtFile.do?fileType=BibTeX&id=13934
http://www.lyxk.com.cn/CN/article/getTxtFile.do?fileType=EndNote&id=13934
http://www.lyxk.com.cn/CN/article/showArticleBySubjectScheme.do?code=F59
http://www.lyxk.com.cn/CN/volumn/home.shtml
http://www.lyxk.com.cn/EN/volumn/home.shtml
http://www.lyxk.com.cn/
http://www.lyxk.com.cn/CN/article/showTenYearVolumnDetail.do?nian=2015
http://www.lyxk.com.cn/CN/article/showTenYearVolumnDetail.do?nian=2015
http://www.lyxk.com.cn/CN/volumn/volumn_1374.shtml
http://www.lyxk.com.cn/CN/volumn/current.shtml
http://www.lyxk.com.cn/CN/volumn/next.shtml
http://www.lyxk.com.cn/CN/article/showOldVolumn.do
http://www.lyxk.com.cn/CN/article/advSearchArticle.do
http://www.lyxk.com.cn/CN/abstract/abstract13933.shtml
http://www.lyxk.com.cn/CN/abstract/abstract13935.shtml

SIA&X:

B, B RIRFPAIFR KRR REKEIS A — — IS SSOIERIT]. ikiF=T), 2015, 30(6): 46-56. QU Yajie, BAI Kai. Friend Relationship in the
Context of Visiting Friends Tourism and Its Long-term Orientation Mechanism: Theoretical Construction and Empirical Analysis. TOURISM TRIBUNE,
2015, 30(6): 46-56.

HHEAI
http://www.lyxk.com.cn/CN/10.3969/j.issn.1002-5006.2015.06.005 8  http://www.lyxk.com.cn/CN/Y2015/V30/16/46

po— IREERE EREFUSRFZAREHEERE pEARSNEERKES FEREH7E ERRFEEN FEFEHRESE FERER REMIERFERRTIN PR
H ©
IR AERAFE MR S PO IERBZINEEF Bl KRB PRPATE AR STMEFEE JbRBR SRRt

Copyrigh © 2010 (hRiEEET]) 4RiES
ARFHICFIBERERA ARERATIRITITA AR : support@magtech.com.cn


http://www.lyxk.com.cn/CN/10.3969/j.issn.1002-5006.2015.06.005
http://www.lyxk.com.cn/CN/Y2015/V30/I6/46
http://www.buu.edu.cn/home/
http://www.nssd.org/
http://www.cnta.gov.cn/
http://www.ctaweb.org/
http://www.bjta.gov.cn/
http://www.gapp.gov.cn/cms/html/21/367/200911/668065.html
http://www.ctnews.com.cn/shouye/index.htm
http://www.geores.com.cn/
http://stm.sysu.edu.cn/
http://www.pkutourism.com/
http://www.bisu.edu.cn/Category_951/Index.aspx
http://geog.snnu.edu.cn/
http://www.tibuu.edu.cn/
http://www.magtech.com.cn/
mailto:support@magtech.com.cn

