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摘要 

文章将起源于商业合作研究的“长期导向”概念引入访友旅游的朋友关系中,利用结构方程模型的方法对朋友关系的3个侧面（感情、人情、

信任）之间的关联进行实证研究,同时考察了朋友关系、访友旅游与长期导向之间的关系。研究发现：（1）朋友关系中,感情正向影响信

任;（2）朋友关系中,感情、信任正向影响长期导向;（3）感情、信任正向影响访友旅游;（4）访友旅游正向影响长期导向。将研究发现

的朋友关系之下的长期导向机制与商业合作伙伴关系之下的长期导向机制进行对比,就关系的感情、人情和信任3个侧面来说,朋友关系中的

人情方面有所弱化或隐性化。
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Abstract：

Visiting friends (VF) tourism caused by Guanxi is common in the real life. From the perspective of social relation,

both visitors and hosts pursue a stable and lasting harmonious relationship, which conforms to the concept of

long-term orientation that originated from business cooperation research. Based on this consistency, this research

drew the “long-term orientation” concept into Guanxi research in the context of VF tourism, and constructed the

long-term orientation mechanism of Guanxi in the context of VF tourism. Additionally, this research investigated the

relevance of the three important parts of Guanxi, Ganqing, Renqing, and Xinren. It also investigated the relation

among Guanxi, VF tourism, and long-term orientation. Due to the long-term orientation concept originated in the

study of business partnership under the Chinese cultural background, this research chose Chinese VF tourists and

hosts as interviewees.
 In order to achieve the purpose of the study, the mature scales of Ganqing, Renqing and Xinren were selected. In

addition, a new scale of VF tourism was developed, and then the scales were converted into a questionnaire. 340

tourists and hosts were selected randomly as respondents. After eliminating incomplete and non-valid responses,

320 questionnaires were remained for analysis in this research. The acceptable effective rate was 92.5%. After

using factor analysis, sample reliability and validity testing, it has been found that the data collected from

questionnaires were valid for analysis.
 In order to explore the relations among Guanxi, VF tourism, and long-term orientation, this research constructed a

structural equation model (SEM) for analysis. AMOS17.0 software was used to estimate the model, test the fit

index, path coefficient and t-value. The results suggested that under the Guanxi of friends (1) Ganqing positively

influenced Xinren; (2) Ganqing and Xinren had positive effects on long-term orientation; (3) Ganqing and Xinren

positively impacted VF tourism; (4) VF tourism positively influenced long-term orientation. Based on these findings,

a graph comparing the long-term orientation mechanism of friend relationship and business partner relationship

were developed. The comparison showed that the effect of “Renqing” aspect in Guanxi was weakened or

vanished under the friend relationship.
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