Wl ARBIARER N

NEW TECHNOLOG‘I" OF LIBRARY .F\ND INFORMATION SERVICE
g KTHAN Behiad e AEVT M55 W AAE il

it

B TR AR = 2013, Vol. 29 = Issue (9) :60-66
ISR 5 F5T BHHT | FHHS | LRG| mehr ii Previous Articles | Next Arti

1 St SR WV A 5

WA, T AR

MR TS REHAR fal 210094

Meng Meiren, Ding Shengchun
Department of Information Management, Nanjing University of Science & Technology, Nanjing 210094, China
o

.« BEYM
. M

Download: PDF (493KB) HTML (1KB) Export: BibTeX or EndNote (RIS) Supporting Info

L2 PSR PR P £ ARSI AT e, 0 B S A A DS WA T B VRS o AEVR AT 2 o S
PP LR L, 45 2 HR S A Al S AL 1) 4 VR AEHEAT T3 B S W D B SR A HT . MR SAIE 25 1L U I P A5 e L P b AR SR A
VPR I A0 B 5 755 5 W P A G, SR FH CRES U 7 VP18 A5 FEAZH 4N 2, JFEATH 4 45 500, A B R f. 5002 & F il

B, SRR AT5% L L HTFUH T T B ILA 0 “ A TAUHVEN” Ik b e b mptbiassepe Fomp " MARIER
Sy PG R B G

s < g o o s N . F Email Alert
g, (ELEMIEIR WEE CRFsBEL SZmP R UG  Rss
Abstract: This paper aims at filtering the lower credible online Chinese product reviews to offer valuable reviews -
for consumers’ purchase decision. Based on the deep analysis of the online Chinese product reviews’ FA AR
characteristics, also with some related works, the authors make an empirical analysis on the credibility factors b i RAT
through questionnaires. According to the results of the empirical analysis, the authors select content integrity, v TRE

emotional balance, review timeliness and clarity of the identity of the publisher as four features, use CRFs as
reviews credibility’ s classification model, and conduct feature combination experiments to get the best feature
combination. The experiments achieve significant results, and the correct rates of the classification model are all
above 75%. The research results of this paper can improve the existing artificial effectiveness evaluation method,
thus offering new methods and thoughts for optimized filtering of the online reviews.
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