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Abstract With the analysis of recommendation system essentials, this paper constructs a
relation model of users, commodities,and transactions that could uniformly describe system
input information,data representations, recommendation methods. Based on this relation
model, proposes a hybrid recommendation method which serves as the core of our e-
commerce recommendation model that supports free shifting between different
recommendation methods, user customization. information pushing service and commercial

ranking service.

X T 2N

Key words E-commerce recommendation;Recommendation model

\ K I
mR

DOI:

G250

§ & T Be
A AF B
k Supporting info
¥ PDFE(OKB)
# [HTML4:3C](OKB)
» 2% CHR[PDF]
v 23k
M55 5 i3t
b AUASCHER EE R AL
b AR A5
b AT R g
r SIHASC
F Email Alert
k SCEE
b0 S

WilE o

% A5
bR L “HTRIS” [ A
3G

MR SRR AR 2

CE g

1 HAE#
F 9F whu_wangfei@163.com
EHEAMNNFET: T JE




