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Abstract Facing too much results returned by different search engines, this paper designs a
meta-search in order to fully utilize the results. It introduces the basic structure of meta-
search and methods of results merging. And employs the techniques of statistics to study the
relevance between title and page content, relevance between abstract and page content,
and then fixes the weights of title and abstract when judge the relevance of search results.
The experiment proves the improvement of average veracity comparing with the member

search engines.
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