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Ways of Attracting Attentions of E-generation
Undergraduates for College Library
Liu Lei ( Nanjing Agricultural University, Nanjing 210095 )
Mu Lina, Zhang Xiaobing ( Nanjing Agricultural University, Nanjing 210095 )

Abstract: The college library should compete with the other medias
especially the Internet, and make some strategies on how to
attract and manage attentions of E—-generation
undergraduates. This paper brings forward the ways of
providing individual services, constructing the fashionable
reading atmosphere, concentrating on mutual exchange of
information, efficiency of leading to read, building
characteristic book shelf etc. It points out the librarians
have to pay attention to adjusting the strategies, if they
want to have their own market share and be competitive.
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