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Abstract: Taking Neusoft Corporation as a classical case and according to the 20 years b X5 S B S
internationalization process of it, our research studies the links between managers’ cognition and S e R AH O e B
capability evolution. We found that international cognitions of top managers such as international b E BRI

intention and culture intelligence are key factors to development of marketing dynamic capability.
Specifically, the cognitions influence the stages of capability establishment, improvement and

P BB

transferring of capability evolvement. We put forward the model for relation between managers’ (R AURE:
cognition and capability evolution. b ARG
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