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The paper chose the post-impulsive buying behavior satisfaction as the research perspective and b BRI S KN R
analyzes the relationship between impulsive buying predisposing factors and post impulsive buying RAEZ AL =

behavior satisfaction with experimental methods. The study has shown that price promotions (external b 253k
environmental stimuli), the level of time pressure (situational factors of purchase), and the level of b
impulse buying tendency (consumer personal characteristics) all influence post-impulsive buying -

behavior satisfaction and the level of impulse buying tendency (consumers personal qualities) has PubMed
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