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中文摘要

      面对互联网上海量的在线客户评论,如何能快速有效地进行识别和选择从而发现和利用其中有用的评论,已经成为人们关注的重要问题.以

体验型商品电影的在线评论为研究对象,结合文本挖掘技术和实证研究方法,从文本特征出发探索影响在线评论有用性的因素,建立在线评论有用

性影响因素模型,并利用该模型对评论有用性进行分类预测.与现有相关研究相比,提出的模型总体拟合效果显著提高,并发现在线影评中积极的情

感倾向、较高的正负情感混杂度、较高的主客观表达混杂度以及较长的平均各句长度,对评论的有用性具有显著的正面影响.最后预测结果表明,

该模型对在线影评的有用性具有较强的判别能力.

英文摘要

      Empirical method is used to study the cause and effect of organizational learning from experience on team level.Two 

dimensions of team learning from experience—knowing and doing—are constructed based on team learning behavior(capacity) 

model.Knowing determines the effectiveness of the transformation from experience into knowledge while doing determines whether 

the knowledge has been taken full advantage of to direct the behavior.These are the most important dimensions of the whole 

process of tea...
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