EHAAR 2011, 8(11) 1682- DOI: ISSN: 1672-884X CN: 42-1725/C

AWIEZ | FHIHS | ST | SRR HTEIAT]  [EH]
BT RIAT 0 B8 545 RS 3 23 A K O B SRR BE 5T
ERE, kK, BEFR F Supporting info
LRH T RS TR0 2 PRS0 3. L 2R A Pr i T e

F [HTML4A 3]
WE. o

F 2% CHR[PDF]

P

AR AR -, (8 250 AR BO A B %, BN T WP R g, epy 25 .
T A R AR PO BFAURM, TERIAT A B £ R A BERVA B AT A B £ P e A Jis 5 R
HNEEZRW, A, P R E G RSER S AERESE. SRS EHSE, SSERRER b ARSIk
RIS EEXE R R A EEE N, F BIXR X 2 G B A A 2L b IIATR [T 2
KB RIS GEGENAR AT RTINS H A ST R

b 5IHASC
A Study on Credit Cards Usage Intention and Its Marketing Strategies Based on }Enlf" 'Zlgert
Theory of Planned Behavior b SCERBE
WANG Da-Hai, YAO Fei, ZHENG Yu-Xian AR S

! ’ 9 KSR
1.Tianjin Polytechnic University, Tianjin, China; 2.Nankai University, Tianjin, China; 3.Shanghai bR PR A
Maritime University, Shanghai, China b4k 5 1 A
Abstract: b ANBEAT Ay
) ) ) ) b UFRIAT N B

Based on the theory of planned behavior, the study explores the factors influencing the will of b4 R Y

consumers’ use of credit cards and develops a model to investigate consumers’ credit card usage

Ay e
intention by means of a structural equation model. The results show that consumers’ attitude towards ESE(E R PSS

the credit card and it’ s perceived behavioral control have a material impact on consumers’ intention |} £ k&
to use credit cards. Moreover, the study has divided the attitude towards credit cards into the attitude [

toward convenience, money and credit. The results of this empirical analysis show that the attitude b RS
towards convenience has an important influence on consumers’ credit card usage intention. And this

distinction is reasonable and essential. PubMed
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