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The New York Times 'Truth’
Campaign Drives Digital
Subscriptions

The New York Times launched its
first brand campaign in a decade
and garnered more digital

Market Research: the Entry-
Level Job You Should Take

Though stigmatized as number-
crunchers, market researchers
position themselves as data-fluent

> Read more
> Read more

The Murky Ethics of Data
Gathering in a Post-Cambridge
Analytica World

What Does the Future of
Customer Experience Look
Like?

We looked at 10 industries to find
out how CXis evolving. What we
found: More technology, more

Marketers can lead the way in a
post-Cambridge Analytica world,
where data collection rules are
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Get Started with AMA Toolkits

e Sample Size Calculator

e Research Proposal Template

e Research Consensus Ranking Tool
e Participant Profile Form

e Market Research Strategy Scorecart
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