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With the continuous development of Chinese hotel industry, the competition is more and more serious. Because

the hotel operating model is learned from developed countries, the models are similar. There is no way to have 728 & #a42
the competing advantage for the hotel to stand out without a good marketing tool. Placement has been

recognized by the majority of the hotels as the hottest advertising. This paper begins with the background of BB E G
the product placement, analyzes the positive role of the product placement of the hotel operations, explains the

application status of product placement in the hotel industry and puts forward improvement suggestions for the G L4 3%

problems in the application.
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