OO | WTIAE | wES | wESAE | BERR | T | SAE | BER | BRREA |
o LR} ’E 2007, Vol. 15 ’E Issue (1) :94-98

w3 A | FHMES | ST | manx << Previous Articles | Next Articles >=>
HLAT 9 2% A1 508 1 110 05 Sk T 39 1 3 25 8 M SR s

XISl A I U

A I K A e R e S A e, [ifF 200052

Optimal Dynamic Pricing in the Presence of Network Externalities of the Duopolistic
Marketing
LIU Xiao-feng, HUANG Pei, YANG Xiong-feng

Aetna School of Economics and Management, Shanghai Jiaofong University, Shanghai 200052, China

. i
B
R PSe:

Download: PDF (OKB) HTML (1KB) Export: BibTeX or EndNote (RIS) Supporting Info
B A ST A T B 2 /N 0 T NS e PR R K, 200 T e U B T i e AR B R S, A T

TR 55 45 I 1730 440 BT R AUV 2 138 0305 e A B TN, AT 5 R 1 s LR R S o 2 S 26 1, B 25 0 2 .
50 0 20 80 K TN 18K, 5 K A RN 5 (G M e . S S PRS2 04 207 B T 0 S0 AR A

. N ) AR F 4L
H s AhAEN EWSEAr WEANETE IR T E AT A " -
PPN VEERESL B
Abstract: This paper analyzes the dynamic pricing decision of a duopolistic marketing,a new product or service Erail Alert
whose consumption value increases with the expansion of the "network" of adopters. We characterize an optimal RSS

pricing strategy,which maximizes the present value of the duopolistic profits,subject to the dynamics of the
demand for network access. The dynamics depends,among other factors,on the current price and consumer
anticipations about future network growth. We examine the effects of changes in the growth anticipations and i I i
the discount rate on the optimal equilibrium access price and network size. It is shown that higher growth )
anticipations and a lower discount rate result in a lower equilibrium price and a larger network,which is similar to Bl
the monopolist marketing. o I Vg
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