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摘要 在不同批发价格策略下探讨产品间可替代程度对供应链交叉选择的影响。选择由两个制造商和两个零售商构成的供应链为研究

对象,分别探讨了制造商向零售商提供统一批发价格和实施批发价格歧视时混合渠道中的交叉选择及均衡结果。研究结果表明,当制造

商向零售商提供统一批发价格,产品间可替代性低时,交叉选择将会发生。产品间可替代性高时,制造商倾向于采用单一的销售渠道,交
叉选择将不会发生;当实施批发价格歧视时,产品间的替代性低时,双向交叉选择将成为均衡的结果;采用分散销售渠道的制造商不会仅

选择集成销售渠道中的零售商。最后,用实例分析验证了研究结论。
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Abstract： The impacting of product substitution degree on supply chain cross selecting under different 

wholesale price is studied. Considering a supply chain system with two manufacturers and two retailers, 
distribution channel selecting and equilibrium outcome under the manufacturer sets a common wholesale price and 
different wholesale price for the two retailers are analyzed respectively. The results show that cross selecting will 
happen when the manufacturer sets a common wholesale price for the two retailers and substitutability is 
relatively low. The manufacturer prefers an exclusive arrangement with a retailer and cross selecting will not 
happen when the two products are highly substitutable. When wholesale price discrimination is allowed and the 
substitutability is relatively low, bi-directional cross selecting will happen. The decentralized manufacturer never 
uses the integrated retailer exclusively at equilibrium. Finally, the research results are verified by a case. 
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