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Abstract: The study aims to empirically explore the influence of logistics services brand on customers’ F W R HE B

perceptions toward the two parties’ relationships. It develops a conceptual framework firstly for AN A A e s
logistics services brand which includes expertise, corporate reputation, corporate promise and b I RS

communication as its construct elements. Data was collected through using questionnaire survey of .

buyers in logistics services and analyzed through using structural equation modeling. The results show b VIS5
that corporate reputation has significant effect on quality perception while expertise and corporate bR R
promise has positive and significant impact on customer trust. The results also show that communication } 3¢ &K=

has significant and positive impact on both quality perception and customer trust. AR
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