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摘要 本文分析了存在网络外部性下的两阶段圆周模型。网络外部性的存在使厂商有动机降低产品价格以获得更大的市场份额,模型的

子博弈精炼纳什均衡表明消费者剩余和社会净福利水平得到改进,同时行业内产品的差异程度偏少。特别地,在强网络外部性下,垄断结

构能使社会净福利最大化。
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Abstract： This paper analyzes a two-stage circular model with network externality.The existence of network 

externality makes firms decrease prices to gain more market shares.The subgame perfect Nash equilibrium shows 
that consumer surplus and social net welfare improve,and product differentiation moderates.Specially,with strong 
network externality,monopoly is the social net welfare maximization market structure. 
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